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AMERICAN OUTPUT 
9,621,156 IN 1929, 
INCREASE OF 22% 


Canada’s Car, Truck 
Total Is 263,295, 
Up 8% 


TEW YORK, Jan. 
of official December automo- 
bile production figures for Canada 
today revealed that the total out- 
put motor cars and trucks in 
the United States and Canada in 
1929 was 5,621,156, as compared 
with 4,601,130 in 1928, a gain of 
1,020,026 units, equivalent to 22 
per cent. 

The final total for 
156 was oniy about 15,000 
units than was estimated by 
Automotive Daily News as far back 
as July 31, 1929. In the issue of 
that date the total production for 
United States and Canada for 1929 
was placed at 5,606,451. This esti- 
mate was based on the theory that 
the output would show a falling off 
of 30 per cent. in the last half of 
the year, which was what happened. 

Production in the first six months 
of 1929 amounted to 3,413,306, and 
in the second half-year the output 
was 2,309,705 

Canadian production in Decem- 
ber amounted to 5,495, bringing 
the total output in that country 
for the year to 263,295, as com- 
pared with 242,382 in the year just 
preceding. This was an increase 
of 20,913 units, equivalent to 8 
per cent. 

Passenger car production in De- 
cember in Canada was 4,426. with 
the truck output amounting to 1,069 
This compared with 7,137 cars in 
November, and 6,734 in December, 
1928, aud 2,287 trucks in Novem- 
ber and 2,691 in December, 1928. 

Of the total 1929 Canadian pro- 
duction, 207.498 were passenger c: ars 
and 55,797 were trucks, as compared 
with 196,741 cars and 45,641 trucks 
in 1928 

As in the United Sta 
adianm passenger car 
reached its peak in April, 
an output of 34,392 cars, while the 
truck output reached its peak in 
March, when 7,788 commercial cars 
were built. 


CHEVROLET PRODUCTION 
IN JANUARY TO EXCEED 
1929; SALES INCREASING| 


Detroit, Jan. 22.—The Chevrolet 
Motor Company will sell more cars | 
during January than in January a 
year ago. Output will exceed the 
total of 86,178 cars and trucks turn- 
ed out in January, 
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1929, according | 
to H. J. Klingler, vice-president and | 
general sales manager. 

“Messages from our dealers on the | 
attitude of the public toward the | 
new car have come to us in great- 
er numbers this vear than | 
tofore,” said Mr. Klingler. 
message radiates a note of confi- | 
dence over the year’s prospects 
Large dealers are increasing their | 
commitments for cars and many 
small dealers, who formerly sold six | 
or eight cars a year, have asked to 
have the new 1930 car shipped to 
them in carlaods. 

“On the basis of present indica- 
tions, we expect the early months | 
of current year to prove satisfactory 
and look for the year 1930 to com- | 
pare favorably with 1929, when we | 
built 1,350,000 sixes. a new high 
record,” said Mr. Klingler. 
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CAR RECEIPTS GAIN | 
Bismarck, N. D., Jan. 22.—Total | 
receipts for the motor vehicle regis- | 
tration department for 1929 arc} 
$1,989,475.05. In 1928 they were 
$1,774,514.95. 
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Federal Truck Distributors i in Convention 
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above. Martin L. Pulcher, 


of F 
president, who gave the principal address, 


ederal truck distributors, gathering 


row. Other picture on _Page 3 


Watland Tells Dealers How 


To Run Retai 


With 4-Department Diviston 


Special to the Automotive Daily News 

frAkco, N. D., Jan. 22.—Strict 

accounting, through which 
every department can be made to 
show its own profit and not eat up 
earnings of companion § depart- 
ments, was urged by Dr. A. O. 
Watland, president of the Minne- 
sota Motor Trades Association, at 
the second annual meeting of the 
North Trades Association here to- 
day. 

Speaking on “Operating a tetail 
Automobile Business Successfully.’ 
Dr. Watland also emphasized de- 
velopment of salesmanship is mov- 
ing new cars and more intelligent 
valuation on trade-ins. 

Dr. Watland, who is president of 
the Motor Inn Company, Buick dis- 
held 
installation of an accounting system 
of utmost importance to conducting 
business successfully. He said, “We 
are able today to get accounting 
systems that are designed especially 
for the automobile business ac- 
counting methods which tell us 
every month exactly what we are 
doing, and give us each month a 
mark to shoot at while they show 
us what departments are weak.’ 

Dividing automobile retailing into 
new cars, used 
cars, shop and service, and parts 
and accessories, the speaker averred 
that the shop is the most import- 
in helping make the others 
the average gross 
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being 50 per cent, or more, the net} 
depending on efficiency of opera- | 


tion. 


He advised using the reputation 
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Development of Motor Trucks 
and Motor Coaches,” discussed 
by Pierre Schow, General Mo- 
tors Truck Co. 
MERCHANDISING 
War tactics used by Bridgeport, 
Conn., dealer to boost used car 


OHIO ESTIMATES ’29 TAX 
AT $26.69 FOR EACH CAR 


Toledo, Jan. 22.—Ohio motorists 
will pay approximately $46,608,000 in | 
gasoline taxes and automobile regis- 
tration fees this year, the Ohio 
Chamber of Commerce estimates. 


This is at the rate of $26.60 per | 
automobile registered. The 4-cent | 
gasoline tax will yield about $34,- | 


208,000, and registration fees will 
total $12,400,000, which will be spent 


for maintenance and repair pur- | 


poses by the state and counties. 
Motor bus companies will pay about | 
$300,000 in fees. 
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Special from A. D. N. Detroit Bureau 
Detroit, Jan. 22.—More than 125 
Federal motor truck distributors are 
in session this week at the executive 
offices of the company in this city 
They are here to confer with fac- 
tory officials and inspect the full 
line of Federal trucks that will be 
offered for 1930. 
Martin V. Pulcher, 
gave the principal address to the 
assemblage this afternoon at the 
factory and outlined complete plans 
that have been made for the year. 
The Feaeral company is_ just 
20 years old and has been growing 
steadily since its organization It 
has never missed a cash dividend 
and has paid more than $4,000,000 
in cash dividends to its stockholders 
The company has very ambitious 
plans for the year and expects to 
announce a complete line of new 
trucks the latter part of this week. 
The distributors were given an 
opportunity to inspect all the new 
models both separately and collec- 
tively and expressed themselves as | 
greatly pleased with the products 
One of the features of this organ- | 
ization is that it makes its own| 
bodies, naving a complete body| 
plant, covering 60,000 square feet of | 
floor space 
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ENGINEERS KEY TO 
1930 SALES, S. A. E. 
TOLD BY REEVES 


N.A.C.C. Manager Sees 
Rapid Step-up During 
Next Few Months 


sar 


D KTROIT, Jan, 22.—Predicting 


a rapid step-up in sales dur- 
the next few months, Alfred 
general manager of the 
Automobile Chamber of 
addressing the annual 
meeting of the Society of Auto- 
motive Engineers at the Book- 
Cadillac Hotel here tonight, de- 
clared that the engineer will be 
the dominating influence in auto- 
mobile marketing in 1930. 

Mr. Reeves pointed out that 
at the shows this year 
manifesting increasing interest in 
the engineering perfection of the 
cars offered and that the extent to 
which engineers have been able to 
meet this demand for greater per- 
fection will largely determine the 
success or failure of their product 
from a sales standpoint Greater 
endurance, increased efficiency and 
lower operating costs are the key- 
notes this year, he declared 

In his address, Mr. Reeves urged 

a policy of conservative optimism 
for the year. He warned against 
adopting production schedules that 
are either too optimistic or too 
pessimistic. A well-balanced 
schedule, which would spread pro- 
duction fairly evenly over the en- 
tire year and be closely co-ordi- 
nated with the sales demand, 
should be worked out as nearly as 
possible, he added. 

Mr. Reeves lauded the co-opera- 
tive spirit of the leaders in the in- 
dustry and the fine ethics that have 
governed the keen competition dur- 
ing the past few years. He touched 
on the subject of announcing new 
models at show time and declared 
that many manufacturers favor this 
practice as it gives them nine 
months of good weather ahead for 
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Factory Outlook Brighter, 
Sales Gain in Indianapolis 


} 

By ARTHUR C. BUCK | 
NDIANAPOLIS, Ind., Jan. 22.— | 
| A brighter outlook in factory | 

and sales circles was more evi- 
| dent here throughout the last 
week than at any time since the 
fall slump made inroads on the 
automobile business in this sec- 
tion several months ago. 

Sales, however, in a great many 
cases were still of a backward na- 
| ture, although some lines were mak- 
ing good showings compared with| 
| December or with January a year 
|ago. The latter were more limited, | 
| including only Chevrolet, Durant, | 
Erskine, Lincoln, Marmon, Nash, | 
| Packard and Pierce-Arrow, and of 
| these only Chevrolet is in the volu- 
ume class, leaving no possibility that} 
|the record of January, 1929, when} 
more than 1,200 new cars were sold | 
| here, would be equaled or even ap- 
proached. 

Several makes are in good posi- 
tion to exceed December’s figures 
this month, Buick, Chevrolet, De 
Soto, Dodge, Durant, Essex, Ford, 
Lincoln, Oakland, Oldsmobile, 
Roosevelt and Willys-Knight 
showing an improved condition, 
while Erskine, Jordan, Nash, 
Studebaker, Stutz and Whippet 


| misleading 
| to the fact that many cars bought 
| during the late months of 1929 were 
| driven on licenses held by owners 
|of cars formerly owned, 





have already passed Decem 
totals. 


A peculiar situation developing 
from sale of new license plates in 
Indiana during December and Jan- 
uary makes comparative figures 
in some instances, due 


the sales 
not appearing on registration sheets 
until the 1930 license plates were 
applied for. This condition result- 
led in December registrations re- 
flecting an improvement in sales 
that did not in reality exist. 

Ford continued to set a hot pace 
in sales after reopening of the local 


| assembly plant, January 2, with the 


production line starting at about 
fifty cars a day. Workmen are be- 
ing added to the operating force 
daily until output now is near 100 
| Cars and trucks. This stepping up 
will be gradually continued until 
the capacity of 150 machines is 
reached with the possibility that an 
extra eight-hour shift will be put to 
work during the early spring 
months. Demand is such that peak 
production is said by factory offi- 
cials to be near at hand. 

Marmon factory reports that 
the company is behind on ordegs, 


( Continued ‘on Page 3) ae 
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Engineering Key to 1930 


' 


Sales, Reeves Tells S. A. E. 


(Continued from Page 1) 


chairmanship of F. C. Mock. Papers 
delivered at this session inciuded 
*“Mixture- Distribution,” by Alex 
Taub. Chevrolet Motor Company 
and “Cold Carburetion,” by C. H 
Kind]. Delco-Remy Corporation 

The Engine Session in the aliter- 
neon was presided over by L. 
Kalb. and papers included “High- 
Pressure Bearing Research.” by 
Louis IlImer, Brewer-Titchner Cor- 
poration. and “Downdrait Carbu- 
retion.” by E. H. Shepard, Holley 
Carburetor Company 

At the same time in the afternoon 


there was a meeting of the Foundry 
Session 


Economics and Production ; 
under the chairmanship of L. V 
Cram. Papers included “Relation ol 
Foundry Practice to Engineering 
by Donald Campbell Campbell 
Wvnant & Cannon, and “Tungsten 
Carbide Steel in Production.” by A 
K Brumbaugh, The White Com- 
par 


Technical sessions scheduled for 

tomorrow include the Diesel 
Engine Session, under the chair- 
manship of A. J. Poole. Papers 
fo be presented at this meeting 
include “Light-Weight Diesel 
Engines.” O. D. Treiber, Treiber 
Diesel Engine Corporation, and 
“Combustion Chambers, Fuel 
Pumps and Injection Devices for 
Solid Injection Oil Engines,” J. 
E. Wild, Robert Bosch Magneto 
Company. Inc. 

The Transportation Session will be 
held in the afternoon under the 
chairmanship of B. B. Bachman 
One paper will be presented at this 
session covering The Trend of 
Weight and Size in the Development 
ot Motor Trucks and Motor 
Coaches Pierre Schon, General 
Motors Truck Company 

The Body Conference in the after- 
noon will be presided over by H. R 


Crecelius. Papers to be presented 
at this session include “European 
All-Metal Body Construction, 


Thomas Hibbard. Hibbard & Dar- 
rin: “Body Mounting,” Gordon Eng- 
Jand. chairman of Gordon England 
Company, and “Sheet Metal and Its 
Fabrication for Automobile Bodies. 
Dr. George Kelley. Edward G. Budd 
Manufacturing Company. 

A dinner and session will be held 
in the evening with Edward P. War- 
ner. incoming president of the S. A 
E.. as toastmaster. The speaker of 
the evening will be David Lawrence 
of the United States Daily. who will 
speak on “The Automobile in Per- 
spective.” 

“This is the vear of the engineer.” 
said Mr. Reeves. “In the early days 
he was the most important factor in 
the company when the chief prob- 
lem was to make a car that would 
run and stay running. Then the 
production men had their innings. 
and last year the sales department 
was the dominating influence be- 
cause proauction temporarily ex- 
ceeded demand, and new markets 
had to be found. Sales will con- 
tinue to be a problem. not alone in 
the motor industry, but in every 
other industry where mass produc- 
tion has brought record production 

“This year, however. the engi- 
neers will be at the throttle turn- 
ing On the steam which will enable 
the industry to make a _ successful 
run in the coming twelve months 

“Sound management, financial 
wisdom and judgment of markets. 
are always essential. but the bet- 
ter design of cars with better per- 
formance. coupled with attractive 


styles. promise to be the chief stim- 


— 


ulus of markets during the current 
vear 
Shows the Kick-Off 

“The New York Automobile 
Show was the kick-off for 1930 
business and astonished, not alone 
our own industry, but other in- 
dustrial leaders by the extraor- 
dinary attendance and sales. Re- 
ports indicate that shows in other 
sections of the country, includ- 
ing the fine affair now running 
in Detroit, are furnishing a sim- 
ilar gratifying interest. 

People came to the 
year because new cars and new 
improvements are being offered 
Greater endurance. increased effi- 
ciency and more economy are the 
keynotes 
“To the 


shows this 


engineer must 
credit for the extraordinary reduc- 
tion in operating costs which are 
being reported by independent sur- 
veys at Iowa State College 

“Students of the industry ex- 
pect a gradual increased buyinz 
during February, with a rapid 
step-up of sales in the spring 
because the automobile business 
is always good in the _ spring 
months. 
“What will 
will denend to a 
general business conditions 

‘Our industry, along with others 
has learned much from its produc- 
tion spree of the first seven months 
of 1929. and conservative optimism 
will be the guiding factor this vear 


Leadership Broadminded 


‘The greatest 
motor leaders is 
acknowledge a mistake and 
promptness to learn from it 
that reason many changes 
vertising. production and 
plans will be made this vear 

“Manufacturers in the N 
C. are not unappreciative 
well-meaning suggestions 
from different quarters 
guidance in 1930 
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Advertising 

continue to maintain 
advertising: to strengthen selling 
organizations here and abroad: to 
encourage showings of our products 
whenever a buying atmosphere can 
be created: to work for broadening 


“We must 


markets both here and abroad. and 
in fact continue the vigorous mer- 
chandising methods that have put 


our industry in first place. 


“Turn on the Green Light” 
“Let us not be too anxious to show 
red lights: to put brakes on every- 


thing we have been doing in the 
past. Rather let us keep the green 
light burning as an order to ‘go 


with occasional! flashes of the vellow 
light to remind us of caution. 

“All this must be done with an 
increasing recognition of the needs 
of our distributing organization of 
54.000 dealers, who met with un- 
usual problems last fall because the 
readjustment period came at a time 
when they were carrying heavy 
stocks. 

Style Merchandising 

“Although it is difficult in a style 
business, Or one in which improve- 
ments must be promptly adopted. 
every effort should be made to secure 
balanced production for the benefit 
of our employees and our dealers. 
President Macauley of the N.A.C.C 
suggests that production. as neariy 
as possible, be at the rate of one- 
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QUIET ROLLER BEARINGS 


— 


| twelfth each month, which might | 
| cost a little more to carry stocks, but | 
which would be somewhat offset by 
eveness of production and empiloy- 
ment. 

“We must, of course, continue to 
broaden the N. A. C. C. sales pro- 
motion work here and in foreign 
countries. Our men have delivered 
lectures with ‘movies’ in fify-four 
countries with about fifty more to 
be visited. 

Co-operative Spirit 

“We must maintain the present 
co-operative spirit among the lead- 
ers with the fine ethics that have 
governed the keen competition 
which keeps the industry on its toes 
We cannot overlook the need for ex- 
panding our work in the field of 
uniform traffic. accident prevention 
and highway improvement: in secur- 
ing fair rates and efficient methods 
in railroad and steamship transpor- 
tation: in a continued program fol 
highway construction, watching to 
see that there is honest expenditure 
of the funds 

“We must also campaign for motor 
vehicle laws and taxation plans that | 
will not be oppressive: negotiate fair 
insurance rates for the buyers of our 


products, and continue our activi- | 
ties in other important automotive 
plans 


Adopting Suggestions 

‘To the suggestion that car prices | 
be varied according to season, comes 
the statement that uniform action 
of this kind would simply slow sales 
for thirty days prior to the time for 
each reduction. Fur dealers, depart- 
ment stores and other merchants 
have discovered this reaction to 
price reductions at specified times 
during the vear It is made even 
more difficult in automobile mer- 
chandising when the dealer carries 
only one product 

We all agree there are now too 
many models of passenger cars ‘(725 
are listed’. so there is certain to be 
a receptive mind for the suggestion 
that we have less frequent model 
changes - 

“A regular date to announce a!! 
new models has _ merit but. oi 
course. is most difficult to bring 
about Opponents believe it might 
leave dealers without stocks for a 
month or more. waiting for the new 
date. However. it is generally agreed 
that a ‘flat spot’ in buying must be 
expected in style articles, and the 
main question seems to be as to the 
best time. Proponents of a summer! 
change declare the good weather 
aids in sales, with an opportunity 
to clean up old models during the 
spring months, helped by the 
weather, although admitting that 
their new models run into the liqui- 
dation period toward the end of the 
year. 

Show Announcements 

“Manufacturers who favor chang- 
ing models at New York show time 
point to the record business thai 
always comes with the spring 
weather. which probably always will 
be heavier than at any other time 
of the vear. They insist that new 
models in January give nine months 
of good weather for sales. with a 
, flat period only at the end of the 
| vear, when bad weather always has 
slowed motor car sales. 

Public Interest 

“Shows may disturb factory plans 
| for a month, but they certainly de- 
velop a greater business during the 
six months following. In truth, it 
is not for the manutacturers or the 
dealers to rule on holding of moioi 
shows. The real answer will com= 
from the public. When, as at pres- 
ent, hundreds of thousands attend 
to see the products of our indus- 
try, the shows should be continued 
and made as attractive as possible. 
When the public does not attend 
it will be time enough to call] for a 
substitute.” 

In conclusion, Mr. Reeves said: 

“Let us make the most of every- 
thing we have to broaden our motor 
markets. Let us not ‘rock the boat 
that carries our business plans for 
1930. Let us view with disfavor the 
man who thinks it smart to repeat 
unfavorable and generally unfound- 
ed rumors about persons or com- 
panies in the motor industry or in 
general business. Facts azw safe 
guides. but rumors are generally 
misleading and opposed to the high 
standards that now dominate 
American business.” 


IOWA TRUCKERS MEET FEB. 7 

Sioux City, Ia., Jan. 22.—Division 
officials of the Iowa Truckers Asso- 
ciation will meet February 7 in Fort 
Dodge to consider new truck opera - 
tors legislation. Official emblem o! 
the association adopted at a 
special directors meeting last week. 
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Fred Kingsbury—Detroit Editor 


Many Dealers at Show 
Engineers’ Interests 
Gauging Public Fancy 


H. E. Loomis to Frisco 
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any one wants to find Joseph A. Schulte, manager of 


F 
| the Cadillac Motor Car Company, Detroit branch; John 
W distributor ; 
3emb, Buick distributor: James 


Neumann, Pierce-Arrow 
Nash distributor; Walter J. 
M. O'Dea, of the 


Graham-Paige 


Walter J. Judd, 


branch in Detroit, they 


should not look for them at their places of business, because 


these men, with H. H. Shuart, 


according to show officials, is 


manager, are sponsors of the 


| automobile exposition now under way in Detroit, and which, 


exceeding all expectations. 


A]though the automobile show in Detroit is an exposi- 


tion sponsored and staged by 


the dealers of the city, they 


have the greatest co-operation of all the manufacturers in 
this district and, for this reason, it appears to be growing 


A considerable 
in attendance 


in importance. 
cities have been 


number of dealers from othe) 


» so far this week and. from 


information received up to today, a great many visitors from 
other cities and especially Canada can be looked for the bal- 


ance of the week. 


This show gives many dealers an opportunity to come 
to Detroit, visit the factories and then go down to Conven- 
tion Hall and see the varfous lines of motor cars displayed. 


* 7 


The Society of Automotive Engineers’ 
has been very successful so far. 


* 


annual meeting 
Noted speakers are being 


heard at the various sessions and, last night Alfred Reeves. 
general manager of the National Automobile Chamber of 
Commerce, was heard on the subject, “What 1930 Offers the 


Motor Industry.” 


Aeronautics 


will come in for a great 


amount of discussion at the present, because members of the 
society are greatly interested in aircraft. 


* - 


* 


ALPH ROBERTS, head of the Detroit designing depart- 
ment of the Le Baron division of the Briggs manufac- 
turing plant, says that if it were not for the style element 
in the motor car, it would be impossible to keep up the great 


volume in motor cars—that a 


strong desire for automobiles 


must be created through appeal to the senses and that it is 
essential that styles should be changed often enough to en- 
courage a tendency to trade in on new improved models. 


“There is no use trying to 
he says. 
make of car. 
engineer, or 


public will take to them like a 


force a design on the public,” 


“You will only force the public to buy another 

Just because the first vice-president, chief 
the boss himself has a passion 
‘moldings or pink upholstery is no reason that the motoring 


for concave 


fish to water. The successful 


managers of today in this respect are those keen enough to 


intrust this responsibility to 


minds which are trained in 


satisfying the public and gauging public fancy.” 


* * 


LOOMIS, the 


manager 


* 


of the Grand Rapids 


E 
ri. (Mich.) zone of the Buick Motor Company, has been 
appointed regional manager on the Pacific Coast, succeeding 


Peter S. Steenstrup, who has 


been appointed to an assign- 


ment abroad with the General Motors Export Company. 


Mr. Loomis, who is very 


well known in Detroit, will 


have his headquarters in San Francisco, and will be sue- 


ceeded in Grand Rapids by C. 
ant manager there. 


HOUSE PASSES BILL 
FOR $300,000,000 FOR 
ROADS; GOES TO SENATE 


Special trom A. D. N. Wasbington Bureau 


Washington, Jan. 22.—The Dowell 
bill, authorizing $300.000.000 for 
road building in the next three 
years, now awaits action by the 
Senate. having been passed by the 
House of Representatives unani- 
mously. 


Action by the House in providing 
for an increase of $50,000,000 a year 
in Federal aid appropriations, with 


every assurance that the Senate 
will act likewise, means that the 
construction of interstate high- 


ways will be speeded up to the ex- 
tent of 6.000 miles annually. 

The bill, introduced by Repre- 
sentative Dowell of lowa, chairman 
of the House Roads Committee, in- | 


| creases the allotment for the fiseal 


year ending June 30, 1931, by $50,- | 
000,000. making the total outlay for | 
that year $125,000,000. For each of | 

years, 1932 and 1938, | 


C. Edmonds, formerly assist- 


the amount of appropriation is the 
Same. 

Aside from assuring earlier com- 
pletion of the designated Federal 
aid system. the appropriation is ex- 
pected to provide the impetus for 
the states to enlarge their hnijding 
programs at once. It is estimated 
that for every mile of Federal road 
built the state will build two miles. 

As Federal] aid is operative on a 
fiftv-fiftv basis. passaee of this 
measure would compel the states to 
act likewise. pledging an additiona! 
$50,000,000. This would mean a 
sum of $100.000.000 over and above 
the amount already pledged by the 
states to President Hoover. 


SAMUELS VICE-PRESIDENT 
OF CHICAGO YELLOW CAB 
Chicago, Jan. 22.—Benjamin Sam- 
uels, formerly assistant secretary§ 
and attorney, has been elected a 
vice-president of Chicago Yellow 
Cab Company. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRINGS RESULTS 
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Federal Truck 


Federal Truck distributors from all parts of the country are i 


Exhibit for Distributors at Factory 


INDIANAPOLIS REPORTS Dy, 4. OQ. Watland Tells North Dakota Car 
Dealers How to Operate Successfully 


OUTLOOK BRIGHTENING 


(Continued from Page 1) 


much time in preduction having 
been lost by preparation of the 
new series for display at the vari- 
eus automobile shows now in 
progress and dealer orders result- 
ing from words of cheer as to the 
future outlook brought out b~ the 
reception of new cars at the New 
York show and other subsequent 
exhibits. 

Col. H. S. Gorrell, president of 
Stutz, was back at the factory here 
follewing a series of conferences 
with financial interests in New 
York and it was believed by those 
close to the management that plans 
were being laid to get Stutz back 
in production. Meantime, the local 
plant was idle. although orders 
were taken at New York during the 
show for forty-nine Stutz ana 
Blackhawk cars At the Newark 
Show eight cars were sold, it was 
reported. the greatest number 
history. 

Factory 
reports as 
the adverse 


officials considered 
good omens in view of 
circumstances which 
developed following the filing ol 
bankruptcy petitions against the 
company Col. Gorrell later suc- 
ceeded in having these suits dis- 
missed, showing that the company 
was not insolvent as set forth in 
the actions 

Joun Graham, president of 
Weymann-American Company 
uilders of Weymann bodies, 
the show at Detroit this week 
was scheduled to turn here 
time to arrange to attend the Chi 
cago. exhibit. At the Weymann 
plant samples were being built for 
Marmon and Peerless Stutz 
shutdown affecting output there as 
Stutz has always been the rin- 
cipai Weymann outlet. 


the 
here, 
visited 
and 


In 


tha 


Since a 
recent reorganization the Weymann 
Company has facilities to produce 
bodies for other interests, Stutz d 
mand formerly having taken 
pacity output 

Parts shipments amounting ) 
about $100.900 were reported from 
the Chevrolet. parts depot here last 
month, with the new year starting 
in with unusual briskness The De- 
cember total was held to be unusu- 
ally high, and was laid primarily 
increasing number of Chevrolet 
cars in service hevrolet dealers 
and salesmen of | 100-Car Club’ 
were to meet jointly : 


Ca- 


+ 


here this week 


TO OPEN 
PORTLAND 


STERLING TRUCK 
BRANCH IN 
Portland, Me., Jan. 22.—The Ster- 
ling Motor Truck Corporation of 
Boston has signed a lease with the 
Casco Mercantile Trust Company 
to establish a branch in the build- 
ing at 185 Washington Ave., form- 
erly occupied by the Portland Auto 
Sales Company, and before that 
used as an electric car Station 
the Portland & Yarmouth Street 
Railway Company. The branch is 
to be under the management of 
Hugh Ra McKinnon, formerly 
branch manager here for the Mack 
Motor Truck Company. and one of 
_the best known men in his line in 
this section of New England. 
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(Continued from Page 1) 


of one’s shop for good service as 
a means of getting more sales of 
new cars and in the sale of parts 
and accessories. This department 
can even aid in getting used cars 
for much less than competitors and 
selling them for more. he added 
To do this, Dr. Watland said. good 
work must be turned out by skilled 
mechanics, charges must be reason- 
able and parts must be what they 
are represented 

“The parts and accessory de- 
partment is where you will find 
your largest percentage of net prof- 
it,” continued Dr. Watland. “Here, 
the importance of a good shop 
shows up at once because the more 
work you do the more parts you 
sell, and the more customers come 
into your place who are prospec- 
tive buyers of accessories of all 
kinds. Remember, the majority 
or your customers are not looking 
for cheap prices, but will buy at 
the regular price if you can show 
them you have something they can 
use to advantage! Do not try to 
compete with cut price stores! 
“We, in our business, believe in 
selling gasoline and having places to 
grease cars in connection with our 
garage. You should put in a filling 
station and a place to grease cars 
change oil regardless of how 
many filling stations are in your 
town You will get some business 
and make that many more contacts 
for patronage in your other depart- 
ments 
“Next. 
partment. 


big de- 
much 


we come to the 
new cars How 
time we waste talking about prob- 
lems of selling automobiles! Some 
Say oOver-production; some say one 
thing; some another. Overproduc- 
tion has never bothered us, but we 
have lost thousands of dollars by 
not being able to get the cars we 
wanted when we wanted them. We 
have only lost a few hundreds by 
having had to too many. Our 
big trouble is same as yours 
probably, too many used cars. All 
of us must get full list price on 
new rs we sell and make a profit 
on used cars or we are sunk.’ 

Dr. Watland applied his faith in 
in efficient accounting system. par- 
ticularly to the sale of new and 
used cars, advising dealers they must 
figure overhead charges as well as 
commissions and other sales costs 
if the profit they think they are 
getting to be re gain and not 
1 disguised loss. 

Continuing, Dr. Watland = said 
“The last department is used cars 
and how we hate it! Yet, in the 
handling of used cars the dealer 
has his biggest opportunity to show 
real merchandising ability. Every- 
thing else he sells, from shop work 
to new cars. is at a cost price and 
selling price. fixed by the factories 
but in the sale of used cars the 
bars are down. We can pay whai 
we please and sell for what we 
please, and what a job we: can do! 

“The merchandising crimes we 
commit are terrible. We never ad- 
mit them. Every dealer has to solve 
his own used car problem. The one} 
thing to never forget is that you 


take 
the 


1s al 


, used 


must have a gross prolit We use 
the reputation of our shop for giv- 
ing good service to persuade the 
buyer of a new car to take less for 
the used car than our competitors 
will give him. We find the betie1 
the salesman the less trouble he 
has in getting the used car right 
He is able to so thoroughly sell the 
customer on the new car that he 
realizes the worth of his old car is 
not what he thought it was 

“We use the red book as an 
opener, the prices published in 
the ads of adjacent city papers 
and finally the appraisal by an- 
other man in our organization. 
In this way the salesman never 
antagonizes the buyer and serves 
as a friend who wants to help him 
buy a new car. The man who ap- 
praises the used car is never very 
popular with the buyer and the 
salesman is better off if he lets 
some one else be the goat. 

“We try to buy the kind of used 
cars we can sell. Used cars are 
merchandise just the same as sugar 
or breakfast food. We do not seli 
our cars at a certain price because 
they are selling for that price in 
Minneapolis. for example. Every 
used car is a special case A cal 
may be selling in Minneapolis for 
$500 and one man may offer us the 
same model] at $350 and that will 
be all it worth because he is the 
type driver who his machine 
severe punishment Another cus- 
tomer may turn in a car of the 
same model worth $75! 

“We do not buy a used that 
takes too much money to put it into 
salable condition. Our competitor 
needs business, too, so we | him 
buy it We guarantee the for 
five days to a month, and the 
buyer he can afford to pay | 
because the car has been 
over in our shop and it is 
what we represent it to be 
the buyer who formerly 
and we tell him we stand 

“Don’t make the niistake 
many dealers do by getting so in- 
terested selling new cars that 
you do not move the _ proper 

imount of used cars. On 
other hand, don’t make the 
take of stopping the sales of new 
cars when your used car stock 
piles up. You need the’ gross 
profit the new car sale brings in. 

When get too many dollar: 
tied up in old cars, and we judge by 
dollars and not by the number ol 
cars, we tell our sales organi- 
zation, which meets every morning. 
that we want to cut down our dollar 
volume of used cars, and that they 
are to make special efforts to find 
new car buyers who Nave a car to 
trade in which will be worth less 
than one-third the price of the new 
car; also to make Special efforts to 
sell the high-priced used cars we 
have.’ 

In conclusion, Dr. Watland re- 
marked that the program of his or- 
ganization does not give much time 
for fishing or hunting or playing 
golf. “Make your business a game,” 
he advised, “with a bogey to shoot 
at every thirty days.” 
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SPRINGFIELD TRUCKMEN 

HOLD DINNER PARTY 
Springetield, Mass., Jan 22 
Transport associates of the Spring- 
field Chamber of Commerce. a re- 
cent organization. has just held its 
first dinner party with nearly 100 
representatives of transportation 
concerns in the city attending. The 
trucks belonr2zing to members of the 
Transport Associates” carry a red 
white and blue insignia indicating 
their affiliation. Perry Heidelberger 
operator of the Serv-Well Garage 
Company of New York and an asso- 
ciate, Robert Lauber, were amone 
those who addressed the assembly 
A. A. Beaure2zard of the Springfield 
baggage transfer is chairman of the 
Transpert Associates 





F. M. O’MEARA 


New District Circulation 
Manager for the Auto- 
motive Daily News 
for Western 


Ohio 




















¢ 


O'MEARA has 
Automotive 
1926 
the 





been with 
Daily News 
representing 
West Coast 
in California 


encouraging 


ME 


the 

February, 
paper on 
headquarters 
It has been very 
he says, “to hear continuous ap- 
preciation of the great service 
which the Automotive Daily News 
is rendering the automobile dealé 
el Dealers on the Pacific Coast 
do not receive their paper until 
the fourth day after publication. 
and yet the Automotive Daily 
News still gets there first with 
the news of important events in 
the automotive industry.” 

Mr. O’Meara’s headquarters will 
be in Columbus, and it is his in- 
tention to become acquainted 
with the “trade” in his. territory 
just as rapidly as time will per- 
mit. 


since 
this 
with 


n Detroit this week inspecting the complete line on display there 


URGE PROHIBITIVE DUTY 
ON AMERICAN CARS IN 
FOREIGN COUNTRIES 


Special from A. D. N. Washington Bureau 
Washington, Jan. 22.—Close oun 
the heels of the French govern- 
ment’s proposal to place a prohibi- 
tive duty on the importation of 
American automotive products, au- 
tomobile producers of other leading 
European countries have reached an 
agreement to exert concerted pres- 
sure on their respective governments 
to set sharply increased duties upon 
imported cars or parts above fixed 
quotas or contingents for each coun- 
Ul y 
Automotive Daily News learned 
officially that. the manulacturers in 
France, Italy Belgium, Austria, 
Czecho-Slovakia and Germany have 
joined in such an agreement 
Representatives of various Ameri- 
can manutacturers either shipping 
automobiles to Germany or operat- 
ing plants in that country are re- 
ported to be consulting at Berlin ona 
the situation with the advice of the 
American commercial attache, while 
ihe matter also is receiving consid- 
2ration by both the State and Com- 
merce departments at Washington 
The latest attempt to strangle the 
distribution of American cars abroad 
comes, trom Germany in the form of 
a propose! to limit the present duties 
on automobiles and parts to a fixed 
maxinuim annual contingent for 
each country with much higher 
duties to apply to all importations 
above the contingent 
According to a report reaching the 
Devariment ot Commerce today 
from H. Lawrence Groves. Americana 
commercial attache at Berlin, the 
new tariff proposal has been em- 
ocdied im a bill shortly to be pre- 
sented to the German Reichstaz 
1.297 DENIED LICENSES 
UNDER N. Y. LEGISLATION 
Albany, Jan. 22.—The 
responsibility law. which 
effective in September, 1929, has 
been applied in 1.297 cases in the 
Jast three months 3efore the Mo- 
tor Vehicle Bureau will consider 
applications for new licenses in 
cases proof of financial re- 
sponsibility will be required of the 
applicants The total number of 
revocations of licenses in 1929 was 
8.289 and 14,481 suspensions 
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Automobile Dealers 
customers this superior road 
atlas with your advertisement on tront 
and back cover. They will appreciate it 
(Carries no other advertising). 500 cop- 
ies with your ‘ad.’ $80. Lower prices 
on larger quantities. For price quota- 
tions and descriptive circular, write 
GEO. 5. LEE CO., INC. 
1270 Broadway, New York City 
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Used Car Wisdom 


NCE in less while, some observer with a 


real grasp of his subject states an old proposition so 


a greater o1 


pronouncement. Bertram Lewis, ie Commercial Credit 


recently made such outlining what 


if 


business. 


Company, a 


he 


yea! 


would do he an automobile dealer facing a new 


ol 


wortn tft 


were 


One paragraph of his statement seems to 


+ } ] 
us he thoughtful reading of every dealer 


country. 
He re 


iob with the 


ld 


used car is t 


sald: “‘] 
lat the 
retail field today and the realization 


is wl Mr. Lewis approach 
basi 


the 


hope of escaping heavy used-car losses in the 


at vou 


conviction tl he 


crux of profit in 
that the 
present s to handle the most readily saleable types 
at the 
1 would squarely face the fact that in my community some 
cars command a ready resale market and some do not, and 
that except for cars of my own line, which I can generally 
sell at good prices and without trading on destructive terms, 
the used cars that net the smallest losses today are those 
priced between $350 and $450. And I would try to frame 
my new and used car policies alike with these considerations 
in view.” 

There is some mighty sensible advice packed into 
those sentences. The dealers realize that 
used cars are not an unmixed curse and can actually be 
turned into an asset, the sooner dealer mortality is going 
to be cut down. 

It would be idle to deny that the used car today is largely 
a problem, but that same second-hand vehicle actually car- 
ries with it an advantage if only we can realize upon it. 
Without the used car the automobile business would not be 
the quick turnover job that it is. The average buyer turns| 
in his vehicle every year or every other year or every third 
year and buys a new one, because he has a certain amount! 
of cash value in his old car. Without this basis of trading 
it would be impossible for two-thirds of the buyers to pur- 
chase new cars when they do. They would have to us¢e 
car until its transportation value was completely worked 
out. The used car usually represents at least the amount of 
the down payment on a new car, and the buyer pays the bal- 
ance from income as he uses the vehicle. 

This, of course, is the logic of the situation, but abuses 
have crept in and not the least of these is the ancient junker, 
which can still wheeze along under its own power but 
actually unfit for operation on the highway. Every such 
old crock that is taken in trade represents an actual loss to 
the dealer. If every merchant refused to take in such ven- 
erable cars, a considerable alleviation of the used-car problem 
would result. 

This problem of removing from the used-car situa- 
that 
as real transportation units is receiving the earnest con- 
sideration of the entire industry. Real in the 
campaign to consign useless cars to the junk heap will be 
achieved during the coming months. UItimately this will 
cut off one section of the used-car problem and the most 


difficult section. The J 


only 
market } 
involve smallest of retrades. 


prices that percentage 


sooner 


a 


is 


tion, vehicles of an age indicates their uselessness 


progress in 


used market will be reduced by 
the elimination of cars with a resale value of $100 or less. 
This will leave the market closer to the $350 and $450 
used cars, which Mr. Lewis has truly pointed out as the 
most saleable merchandise in this field. 


Louis Renault is just bringing into service at his manu 
facturing headquarters near Paris an assembly plant, 750 
by 500 feet. In this plant 600 cars can be turned out every 
day from parts manufactured in the nearby factories. This 
is definitely American practice and it was determined upon 
after M. Renault’s recent visit to this country. So the mass- 
production idea spreads and spreads. 


| West Liddel St. 


War Tactics Used by Bridgeport, Conn.. 


—— 


Dealer to Pep Up Used Car Sales 


By CHARLES B. BARR 
War has been declared all along 
the western (Connecticut) front 
by the Blue Ribbon Garage. Inc.. 
Bridgeport, Conn., and Chris Weide- 
mann, director of used car sales, re- 
ports it to be the most successful 
stunt of its kind yet employed in 
securing quick turnover of new and 
used car stock. 
Two competing divisions of sales- 
men, aided by all other employees of 








A twelve-foot thermometer is 
used to record the progress of the 
used car sales “war” now being 
carried on by Blue Ribbon Ga- 
rage, Inc., Bridgeport. Conn., as 
a merchandising stunt. Red and 
blue columns indicate activity of 
two competing divisions. At time 
this photo was taken the “Blue 
Division” was slightly in the lead. 
Quota is 300 cars. 


the company in the Bridgeport. New 
Haven Stamford and Norwalk 
branches, are now engaged in fight- 
ing a common “enemy.” and a quota 
of at least 300 “prisoners” has been 
set for a peiod ending January 31. 

The “campaign” opened with 
military flourishes and considerable 
ceremony. At the opening the un- 
delivered balance of new passenger 
cars, including all types of Dodge 
Sixes, Seniors and Plymouths, was 
transferred from the new car de- 
partment inventory to the used car 
department, and it was announced 


NEW IDEA BOOSTS USED 
CAR PROFITS 


AN efficient 
: policy, whereby the 
is kept moving more 
with the average dealer 
tested and found satisfac- 
by HL. Britt, manager of 
the Motor Out Company, recent- 
ly appointed Durant dealer, at 
1120 P St., Lincoln, Neb 

Mr. Britt pays his salesmen 
@ Sasary-commission basis, 
instead of paying the entire 
mission at once, one-half of it 
Jeft in the used car taken in on 
the new car deal. When the used 
car is sold, the salesman gets his 
remaining commission and th 
salesmian who sells the used Ca: 
gets nis regular used-car commis- 
s10n, Oo] course 

This policy has a numbe1 j 
features beneficial to the dealer, 
and, in addition, has met with the 
approval of Motor Out's sales- 
ren, Mr. Britt reports One of! 
the first effects of the policy is 
that it prompts the salesman 
evaluat usea Cars more 
when taking one in on 
Cal Also, the same salesman 
Nas an active interest in moving 
the 1 car and the latter does 
not eat itseif up in storage and 
rest on the investment 


salesman-payment 
used car 

briskly 
has 
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FREDERICKSON EXPRESS CO. 
TO ERECT WAREHOUSE 
Charlotte, N. C., Jan. Plans 
have been announced for the erec- 
tion in Charlotte of a $75,000 ware- 
hou.e on Hutchison Avenue for the 
Frederickson Motor Express Com- 
pany. The building will be of three- 
story height and of brick and con- 
crete construction. The Frederick- 
son company is now located at 425 
Expansion of busi- 
ness necessitates the new structure. 


99 
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that bonus commissions on Cars 
transferred were to be figured on 
the used car plan. 


HE Red and Blue divisions were 

formed, each under the com- 
mand of a regularly titled list of 
“army” officers, generals, captains, 
etc. A king, prime minister. grand 
marshal, aide-de-camp to grand 
marshal, secretary and assistant 
secretary of war and secret service 
head were named Six “war cor- 
respondents” were selected to han- 
dle the news developments of the 
conflict for the company bulletin 
boards. 

Mimeographed rules and regula- 
tions, also containing a complete 
list of actively participating sales- 
men, were issued. Regular printed 
stationery blanks in military dis- 
patch form were also made up. The 
goal of 300 “prisoners” (sales) was 
repeatedly emphasized. 

WO sets of buttons, red and blue. 

were issued. One button, is- 
sued in both colors, bears a white 
question mark against its color 
background. The other has a ques- 
tion mark with the word “sharp- 
shooter” above it The “sharp- 
shooter” insignia granted only 
to those who have sold five or more 
cars. All officers and privates. from 
the “king” down. are required to 
wear a button at all times Being 
seen by another “soldier” when not 
wearing his button, even if attend- 
ing the theater at night in formal 
the cifending one is subject 

a fine of 50 cents by the mili- 

court Mr Weideman! re- 
ports this button feature has at- 
tracted wide attention throughout 
district even tota] strangers 
being moved to inquire what the 
strange insignia meant Holders of 
sharpshooter” buttons will be given 
a regular medal at the close of th 
( ampaign 

Twe thermometers twelve 
high. one blue and one red 
used to indicate totals for each 
army Bulletins are issued daily 
by the war correspondents to keep 
every one informed of developments 
at the “front.” Prospect tips and 
general campaign ideas are also 
contained in these bulletins 

“The army of the enemy is com- 
posed of a horde of savages. num- 
bering thousands upon thousands, 
with little or no ammunition, using 
spears, daggers and bows and ar- 
rows.” the first bulletin remarked 
“On the other hand. our army is 
the best-trained and best-equipped 
in the world today. with an unlim- 
ited supply of ammunition, ma- 
chine guns airplanes armored 
tanks, sleeping gas, etc.” 
CCORDING to Mr. Weidemann 
an “armistice” is expected to be 
signed late this month, and the oc- 
casion will be celebrated with a 
great military banquet. at which 
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the 
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are 
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| delicious 
, order.” 
;non-wearing of 


“music, dancing, entertainment and 
refreshments will be in 
Fines being collected for 
} buttons, etc.. are 
being added to the celebration fund. 

Emblems and medals will] be 
awarded at the banquet. The mem- 
ber of each division that brings in 
the fewest prisoners will be ass2ssed 
50 cents. Mr. Weidemann, whose 
title in the campaign is grand 
marshal. is anxious to get his voys 
out of the trenches by the end of 
the month. he announces. 

Public interest in the campaign 
has been stimulated in each oi the 
four cities in which it is operating, 
Mr. Weidemann reports. So far the 
‘horde of savages” has been ef- 
fectively attacked and a compuete 
victory looms in the offing. 

Used cars from all the branches 
are reconditioned in the Bridgeport 
plant, Mr. Weidemann estimating 
that about 2,000 cars a year are 
handled. Reconditioning cost is 
tigured at an average of $70 per 
unit, according to the 1929 report, 
enabling the Blue Ribbon to give a 
full, monev-back guarantee on cach 
car sold 


BOSTON SHOW EXHIBITS 
INCLUDE SHOP EQUIPMENT, 
TOOLS, FUNERAL COACHES 


Jan. 22.—New ex- 
the Boston Auto- 
mobile Show this week include the 
Boston surial Case Company, 
Somerville Cunningham funeral 
coaches: Brackett & Shaw Com- 
Somersworth, N. H., Buda in- 
dustrial engines; Curtis Pneumatic 
Machinery Company, St. Louis, air 
compressors al tands, car wasners 
and rotating automobile lifts; 
Curtiss-Wright Flying Service. Bos- 
ton Airport. Curtiss Challenger 3- 
piace cabin monoplane and Curtiss 
Challenger engine; Dyar Sales and 
Machinery Company, Cambridge, 
Mass Flintkote Roads, Inc., 
Boston: Frank Ford Company, 
Boston, automotive accessories and 
radio; Greb Company, Boston. auto- 
motive equipment; Green & Swett 
Company. Boston, automotive acces- 
sories; Hughes-Keenan Company, 
Mansfield. O.. five dump bodies 
mounted on Ford and Chevrolet 
trucks;:: Malden Auto Trunk and 
Case Company, Malden, Mass., auto- 
mobile trunks and cases; National 
Casket Company. Boston, Nationa] 
Kissel Funeral Car, Kissel] ambu- 
lance. town car; Serv-a-Smoke. Inc., 
New York city, patent cigarette dis- 
penser and automatic lighter, the 
“Cig-a-lite’; H. M. Tower Corpo- 
ration, Boston: Trimont Manu- 
facturing Company, Roxbury. Mass., 
Trimo shop tools; Van Norman 
Machine Tool] Company, Spring- 
field. Mass., machine tools, shop 
equipment. 


Boston, Mass., 


hibitors seen at 


pany 





CALENDAR OF COMING 


EVENTS 





JANUARY 

Ma. 
N. ¥. 
Lion 


Mass. 


Automobile show 
Motor Vehicle Deal- 
Automobile Show 
Automobile 


18-25—Baltimere, 
18-25—Brocklyn 
ers’ Assvcii 
18-25—Beston Annual 
10W 
18-25—Detroit, Mich. 
18-25—Harrisburg, Pa. 
Show of the Harrisburg 
Trade Associatior 
18-25—Hartfora, Conn. 
Ky. 
18-25—Montreal, Canada. Ai 
Association National 
ean Motor Shov 
Pa. Automobile 
re Garden 


Fla. 


Automobile Show. 

Annual Automobile 
Automotive 
Automobile show 
Automobile show. 
tomobile Trade 
Eastern Cana- 


18-25—Louisville, 


18-25—Pittsburgh show at 
Votor Squ. 
20-23—st, Automobile 
Show 
20-21—Montreal, Can. 
equipment snow 
20-25— Wilkes-Barre, Pa. 
-25—Huntington, W. 
Show 
-25—Nashville, Tenn. a 
at Hippodrome 
5—Rochester. N. ¥. Automobile 
25—Springfield, Mass Automobile 
2+—Erie, Pa. Automcbile Show 
25—New Brunswick, N. J. Automobile 
Dealer Association Show t 
Building 
-25—Wilmington, 
20-24 —Paterson, N. Automobile 
21-241—Detroit. Mich. Society of A 
Engineers’ Annual Meeting 
25-Feb. 1—Chicago. National Automobile 
show 
i—Washington, D. 
Show 
25-Feb. I—Cleveland, O. 
Auditorium, auspices 
Automobile Manufacturers 
ers’ Association 
25-Feb. I—York, Pa.—Automobile 
Shiple' Garage 
I—Columbus, O. Automobile Show. 
27-28—Chicage. National Automobile Deal- 
ers’ Association Convention 
27-Feb. 1—Portland, Me. Automobile 
27-Feb. 1—Danville, Ill. Dealer 
Week. 
27-Feb. 4—Jersey City, N. J. 
County Automobile Dealers’ 
29-Feb. 1—Batavia, N. Y. 


letersburg, 


Garage and 


shop 


Automobile Show 
Va. Automobile 


tomobile show 


show 

show 
Sesser 
Show 


Show 
omotive 


Del. Automobile 
I 


25-Feb. C. Automobile 
Show at Public 
of Cleveland 
and Deal- 


Show at 


Show 
Display 


Hudson 
Show. 


Show 
29-31—Cleveland, O. Ohio Association of 
Commercial Haulers’ Convention. 
29-Feb. i—New Haven, Conn. Automobile 
show. 


Automobile | 


29-Feb. 1.—Lawrence, Mass. Automobile 
Show 
30-Feb. 1—Bristel, Conn. National Guard, 
Company L Automobile Show 
FEBRUARY 

Minneapolis-St. Paul. 

show 

&8—San Francisco. 
show at Civic 

(—Dayton. O. 


&- Automobile 
Pacific Automc 
Auditorium. 
Automobile Show 
&8—Cumberiand, Id. Automobile 
&8—Ottawa, Canada. Mc.or show 
- &—Scranton, Pa. Automobile show 
8—Svyracuse, N. Automobile Show. 
&8—Toledo. O. Automobile show. 
$—Wichita, Kan. Automobile show. 


bile 


show. 


HOTEL 


EMBASSY 


Broadway at 70th Street 
NEW YORK 


t he 
A Quiet, Charming Atmos- 


In Automobile Center. 
phere with Every Comfort. 


400 LARGE, LIGHT ROOMS 
All with Bath ° 


$2.50 a day for one person 
$4.00 a day and up for two 
Special Rates for Permanent 


Guests 
Fine Restaurant 


Reasonable Prices 


EDMUND P. MOLONY 


Manager 








Hk daca tle DAILY NE wey gk ser rsh 





Service Notes 


N. C., Jan. 22—The| 
Carr Spring Company, which pro- 
poses to deal in automobile tires, | 
batteries, springs, etc., has been 
incorporated here with an _author- 
ized capital of $25,000. The in- 
corporators are B. F. Carr. L. B. 
Carr and Lena N. Carr 

East Orange, N. 
two-story fireproot 
being designed for 
feet at 7-9-11-13 North Munn Ave., 
East Orange. The two semi-de- 
tached houses on the plot are being 














Goldsboro, 


J. Jan. 22.--A} 
rump garage 1S 
the plot 150x150 


|the garage, and which will be 


| charter 


razed now by the Essex prmmern ys 


Mortgage Company, which will build | 

so 
constructed that the first floor is a 
half story below the ground level 
and the second floor half a 
above the ground. 


N. C., Jan 
McCracken and 


22.— 
sev- 
‘*ofa 

for the Henderson Vulcan- 

Company, which proposes to 

in automobile tires, tubes and 

2ccessories. The authorized 
stock is $50,000 


Henderson, 
Thomas Ww 


eral 


izing 
deal 
other 
capital 
22.—The sale 
the 


Bayonne, N. J., Jan. 
by Louis Drozin of Bayonne ol 


| Street. 


story | 


jing 


service station and battery of 
ages at Avenue C and West 56th 
Bayonne, to William F. 
Lynch of Jersey City is announced 


gar- 





Shop Expansion 





22.—Grant’s 
1220 Wal- 


Milwaukee, Wis., Jan. 
Auto Supply Company, 
nut, one of the largest retailers 
of automobile accessories in Mil- 
waukee, will build a $50,000 build- 
at 704 Winnebago St 


Jan. 22.—Harvey 
the Miran- 


N. J., 
on a visit 


Paterson, 
S. Firestone, 


Rtesrihide 23, 1930 — 





§ poe Service Station, Ellison and 


Fast 18th Street, here, last week an-| 
nounced that the local man’s plans | 


for his new Firestone station, to 
be opened February 2, will be used 
as a mode! for future stations to be 
built by the concern 


Carthage, N. Y., Jan. 22.—Frank 
Montondo, who for the past several 
years has been connected with the 
Nash and Dodge sales and service 
garage on North School Street, 
owned and operated by F. M. Udall, 
has severed connections with that 
concern and will open a De Soto 
and Reo sales and service station in 
the new garage on State Street. 


} 
| built by 


Dominick Condino. Thig 
new garage is one of the most mod- 
ern in Carthage. 


Waterbury, Conn., Jan. 22.—Super- 
Service, Inc., formally opened its 
new building Sunday, January 19, 
M. W. Hayward is manager. Six 
individual service departments are 
included under one roof, these cover« 
ing battery, greasing, tire, electrical, 
brake and testing and repairing sere 
vice. Twenty-four hour service will 
be maintained, with parking and 
road service. The building is located 
at 398 West Main St., in the heart 
of “automobile row.” 





AUBURN—4-45. 120 
Sport Sedan 995 Sedan 
Cabriolet 1.095 


AUBURN—4-95. 125 W. B 
Sedan 1,195 Cabriolet 
1,295 Phaeton 


AUBURN—+-125. too W. B 


w. B 


Sport 


Sedan Sedan 


Sport Sedan 1.495 Cabriolet 
sedan 1,595 Phaeton 
SLACKHAWK--< or & 
Coupe 
Sedan 
’ Coupe 
' Speedster 
BLACKHAWK—1I2i': 
Standard Weymann 
Ney Chantilly.2.595 4 Wey 
Ney Monaco.2,.655 
BUICK—"40." 
Coupe 1,260 4 Sp 
»2-dr. Sedan 1.2305 Ph 
t Specia! Coupe.1,300 5 4-dr 
BUICK—‘*50." 
Coupe 1 
BUICK—"#0."" 6-cyl 
i Phsueton 1,595 5 4-dr 
De L. Coupe. .1,695 7 4-dr 
Coupe 1.740 7 Limou 


Sedan 

eyl. 27'te 

Speedster 

Cab. Coupe 
T 


w. B. 
Chassis 
Deauville 


118 W. B. 
Roadster 
eton 
Sedan 
4 OW. 
Sedan 
32. (UW. 
Sedan 
Sedan 
sine 


w 


f-cyl 


? Bus 


6-cyl 


510 5 4-dt 


CADILLAC—8-cy!t ise B 
Fisher Custom 

3.2955 Sedan 

4,495 7 Sedan 
Imp 


-C upe 
Town 

> Cou 

IC 


Sedan 
Coupe 8.595 7 
yupe 3.595 


CADILLAC—8-cyl 116006CUWW B 
Fleetwood 

4.195 5 Cabriole 
4, 2s 7 Imperial 
7 Sedan 4,295'4 Phaeton 
(moerial 4 5 4 Cabriolet 


Imp Cabrio. .4,4457 Brougham 
CADILLAC—V-16 
5.350 7 Imperi 
5.900 A. W. Imperia 
>,.950 Phaeton 
flown Brough'm 


w. B 


> Sedan t 


>Sedan Cabrio 


Roudster 
Con. Coupe 
>Club Sedan 


CHEVROLET—t-cyl 107 
495 Coupe 
495'Spor' 
525'Club 
565 Sedan 
CHRYSLER—66. 6-cyl. 
995 Roudster «(RS 
995 Royai Couve'RS 
1,025 Royal Sedan 


CHRYSLER—i0 
Phaeton 1.295 Royal Coupe: RS 
Roadster ‘RS)..1,345' Royal Sedan 
Business Coupe.1,345 Con. Coupe: RS 
Brougham 1,345 

CHRYSLER—7i. 
Business Coupe .1,625' Town 
Roadster (RS). .1,665 Crown 
Royat Coupe 4Crown Coupe 

‘ Ss 5 Phaeton ‘TC: 

Sedan Con. Couve:RS 


CHRYSLE 


Roadster 
Phaeton 

Sport Roadster 
Coach 


Coupe 
Sedan 


Business Coupe 
Brougham 
Phaeton 


6-eyl. 


ti-eyl 
Sedan 
Sedan 
1,725 
Roval 1,725 


R—Imperia! t-eyl. 


> Sedaa 3.075 Stan. Coupe 
Town Sedan 3,075 Con. Coupe 
7 Sedan 3.195'Selan Lim 
7 Phaeton 3,195 
CORD—58-cyl In7's W. B 
3,095 Cabriolet 
3.095 Phaeton 
SO TO—t-cyl 
845 Cupe De Lujo 
$45 Sedan 
845, Sedan De L 
845 
DE SOTO—8-cyl. 
965 De Luxe Coupe 
985 Touring 
Sedan..995'De Luxe Sedan 
DODGE— six. 
Business Coupe.. .3835'4-dr. Sedan 
DeL. Coupe (RS: .855! Phaeton 
Roadster 855 


Sedan 


Brougham Sedan 


DE 
Faeton 
Roads'r Espanol 
Business Coupe 
Sedan Coche 


ujo 


Business Coupe 
Roadster 


Standard 


DODGE—FEight. 

1,095 Phaeton 
1,125' Business 
1,145 


Roudster 
DeL Coupe: RS! 
Sedan 


Coupe 


1260 W. 
(R.S.) 


Sed 


DODGE—Senier Six. 6-cyl. 
>) Brougham 1,545,Roadster 
4-dr. Sedan 1,595 4-dr. Lan 
2 Coupe (R.S.). .1,595 

DODGE—New Six. 
2-dr. Sedan 925 
Business Coupe. .945 
Roadster (RS) 995 
5 2-dr. Brough'm.995 4- 
4-dr. Sedan......995 

DURANT—‘*40" 

2-dr. Sedan .. 625 
Coupe is 595 
DURANT—“‘tw.” 

Spt Roedr (R.S.).685 ; 
Coupe 685 
DURANT—“63." 
(Three Speed 

: 845 
Sedan 895 
DURANT— "66." 

(Four Speed 
(R. 8S.) 945 
Sedan 995 
DURANT—‘‘70."" G-cyl. 119 W. B. 
(Four Speed Transmission) 
(RS). 1,195 4-dr. Sedan 


6-cyl. 1 
Phaeton 
DeL. Coupe 
4 Victoria 
dr. DeL 


w. 


(RS) 


4-eyl. 
Spt 
4-dr 
6-cyl. 
2-dr 


107 W. B. 
Roadsr (RS) 
Sedan 

109 
Sedan 
t-dr. Sedan 
G-cyl. 112 W. B. 
frapsmission) 
Phaeton 


Ww. B. 


Coupe 
4-dr 
6-cyl. 112 W. B. 
Transmission) 
Phaeton 1,025 


Coupe 


4-dr 


Coupe 1,285 





CURRENT PRICES 


DURANT—“G14." 6-cyl 
Three Speed Transmission 
Coupe...785'DeL. Roadster 
supe (RS: .815'*DeL. Coupe 
840' * Del Phaeton 
Stan. Sedan 845 *DeL. Sedan 
*Six wire wheels 
DURANT—"615.""— 6-ey! 
Four Speed Transmission 
Coupe. .995 *DeL. Coupe 
Coupe *DeL. Roadster 
s.: 1,025 *DeL. Phaeton 
Phseton..1,050 *DeL. Sedan 
Stan. Sedan 1,065 
*Six wire wheels 
ELCAR—Model 
2 Roadster 
4 Roadster 1.245 Club 
Landau 1,265 
ELCAR—Model R-evl 
Sedan 1,695| Roadster 
Con. Coupe 1,695! Touring 
4 Coupe 1.695 
ELCAR— Model B-eyl 
1.995' Roadster 
Con. Coupe 1.995’ Tour 
4 Coupe 1,995 
FLCAR—Model to 
Sedan 2.645 ¢ Sedan 
ERSKINE—é6-cyl. 114 W. B 
895' Tourer 
895| Regal 
445/Regal 
965'Landau 


Business 
Stan. C 
Stan Phaeton 


Business 
Stan 
‘R 


Stan 


re G-«wl 1: OW 
995' Sedan 

Sedan 
Coupe 
w 


a) 


123 


ea] Ine WwW 
Sedan 
ing 

S-evl 1 W 


2 Coupe 
Club Sedan 
4 Reza! Coupe 


Sedan Sedan 


ti-eylt 113 WwW. B 
735'Brougham 
750 Phaeton 

765' Roadster 
825'Sun Sedan 
875 
FORD—Model A 


Pickup Op 
Roadster 
Phaeton 
Pickup Cl 
Susiness Ci 
Tudor 
Coupe 
Sport 


ESSEX- 
2 Coune 
Coupe 
Coach 
Stan. Sedan 
Touring Sedan 


RS 


f-cyl 103% W 


Cab. .430 Fordor Sedan 
435 2 win 
-440'Standard 
460 win. 
490 ‘Cabriolet 
500 Town Sedan 
500 Town Car 
530 
FRANKLIN—Series 

Sedan 2,585 Vi« 
Coupe 2,610 Con 

2.6 

2.6 


Sedan 
Cab 
yupe 
Sedan 


Coupe 
145. 1°55 W.B 
enham 
Coupe 
Sedan 


Brou 


Oxford Sedan 335 Town 
Club Sedan 575'Pursuit 
De Luxe Sedan 
FRANKLIN—Series 147. 132 
2,715 Limousine 
2.875 Sedan Lim 
Speedster > wire 


> 
> 
> 
» 


w. B. 


Salon Special 


2.885 wheels: 
2.970 
FRANKLIN—Custom. 1% 
Dietrich Con 
Speedster 3.725 
Deauville Sed..5,100 *Locke Con. Sed..7 
Dietrich Town Car Dietrich Pirate 
‘(wood wheels: .5.200 Coupe 8.3 
Derham Cabriol 6,100 
Wire wheels 
GARDNER—Model 150. Ine W. B 
Sport Sedan 1.945 Coupe 1 
Brougham 1.995'Sedan . 2 
Roadster 1.995 
GARDNER— Model 
Sedan 


7 Pirat> Phaet 
w.s 
Holbrook -Avion 
Sedan 


140 125 
1,595' Brougham 
Coupe 1.645'Sedan 
Roadster 1,645 
GAKDNER—Model 136. w. B 
Sport Sedan 1.195 Brousham 1.2 
Coupe 1,245 Roadster 
GRAHAM—4é-cyl. Standard Models. 
2-dr. Sedan 895'Coupe ‘(R.S.) 
4-dr. Town Sedan Roadster 
‘2 windows: 945! Phaeton 
Coupe 965'Cabriolet 
94-dr Sedan 995 
GRAHAM—46-cyl. Special 
Sedan 1,125' Roadster 
1,195! Phaeton 
54-dr. Sedan 1,225 Cabriolet 
Coupe ‘(R. S.)..1.225 
GRAHAM—8-cyl. 
4-dr. Sedan 1,445’ Coupe 
GRAHAM—8-evl. 
54-dr. Sedan 1,595’ Coupe 
GRAHAM—8-cyl. 127 
Custom Models. 
2,025! Roadster 
2,025' Cabriolet 
2,225! Phaeton 
GRAHAM—S-eyl. 137 
Custom Models 
4-dr. Sedan 2,455! Limousine 
Town Sedan 2.455'Le Baron 
7 Sedan 2,525' Car 
Le Baron Lim Le Baron 
Sedan . 3,940 
HUDSON—8-cyl. 119 W. B. 
1,050:Roadster 
1,100 Phaeton 
Sedan 1,150'Sun Sedan 
HUDSON—8-cy}l 1276 W. B. 
Touring Sedan..1,250 7 Phaeton 1 
Brougham 1,295 7 Sedan 1 
HUPMOBILE—Series 8S. Standard Models. 
Com. Coupe 995'Con. Cab. «RS: 1,110 
Coupe ‘(R. S 1,095'5 Phaeton 1,135 
5 Sedan 1,095'De Luxe Sedan..1,160 
HU PMOBILE—Series C. Standard Models. 
> Sedan 7 Touring (5 disc 
Coupe wheels) 
3 Vic. Coupe 5 Town Sedun 15 
Con. Cabriolet ‘ disc wheels. .1,855 
HUPMOBILE—Series H. Standard Models. 
5 Sedan 2,080 7 Touring (5 disc 
Coupe 2.080 wheels) 
> Vic Coupe 2,100'5 Town Sedan (5 
Con. Cabriolet. .2,155 disc wheels:. 
HUPMOBILE—Series U. 
2,495 Limousine 


Ww. B. 


Sport 


lev 


Models. 
2-dr 
Coupe 


Standard Models 
R. S.) 1 
Special Models. 
‘R. S.' 1 
. = 
> 4-di Sedan 
4 Coupe 
2 Coupe 
ww. B. 


Town 
Lim 
200 


00 


335 


Coach 
Coupe 
Stan 


500 
.650 


‘R. S.) 1,835 


(R. So 2,190 
2,190 


Sedan 2,645 


iF PASSE 


JORDAN—“E” 6-cyl. 116 W. B. 
1,795' Sedan 1 
ize W. B. 


Coupe 795 


JORDAN—Standard 80 
2,095: Stand 
S-cyl. 125 W. B. 
2,195'Playboy Roadr 
2,195'Speedboy Phae 
S-eyl. 125 W. 


» Sedan Coupe 


JURDAN—"G" 


Sedan 
Coupe . 
JORDAN—Great 90. 
Stand. Coupe 2,395,\Sport Sedan 
5 Sedan 2,395|Playboy Road 
Con. Coupe 2,595'Speedboy Phae 
JORDAN—Great 90. S-cyl. 131 W. B. 
? Sedan 2,695 7 Touring 
7 Limousine 2,795 
KISSEL—White Eagle. Model 73 
4-dr. Bro. Sed. .1,595 Sedan 
All Year Coupe Coupe Roadster 
Rdstr «(F.T 1.695 ‘Solid Top: 1 
KISSEL—White Fagle. Model 95 
i-dr. Br. Sed 1.995 7 Touring 
Sedan 2,095 Speedster 
All year coupe Tourster 
Rdstr ‘(PF.T 2.095 A. Y. Broug 
Coupe Roadster 7 Sedan 
‘Solid Top 2,095 
KISSEL—White Fagle 
Year Brou_ .3,185 4-dr 3 
Roadster Speedster 3 
rop 3,185 Tourster 3. 
Coupe 3 
FT.) 3 


Sts NS 


Medel 176 


All Brou. Sed 
Coupe 
Solid 
All Year 
Rdstr 3.185 Be 
LA SALLE—8 ext. 
Fisher Custom 


LA SALLE—8-cy! in4d W. B 
Fleetwood 
2.3854 Sedan Cabrio. 3 
{ 0 4 Sedanette 3 
4 Phaeton % 
LINCOLN—5-cyl. 136 W. B. 
Touring. .4,200 Town 
Phaeton. .4,200 win 
Phaeton ‘ton- Town 
cow! and win? 
windshield 4.400 5 Sedan 
2 Club Roadster 4.4005 Sedan 
> Coupe 4,400 7 Sedan 
7 Limous 
Custem. 
7 Cabriviet (N.C 
5,000 A by Le 
Baron 6 
5,300.7 Brough am A 


Sedan (2 
Sedan 


2 win 
win 


ne 


LINCOLN—8-cyl. 136 W 


2 Coupe 
Judkin 
4 Coupe Sedan 
(Le Baron: 
Berline (2 win Brunn 7 
Judkins: 5,600 7 Cabriolet S.C 
Berline (3 win.! A. W.) Le 
Judkins 5,600° Baron 
7 Limousine 7 Cabriolet (A.W 
(Willoughby 5.900 or semi- 
4 Con. Coupe Brunn 
‘Deitrich 7 Cabriolet ‘fully 
2 Con. Coupe collapsible: by 
(Derham Le Baron 
4 Con. Sedan 
Deitrich 


6,200 
6,400 
6.600 
MARK MON—FEight—#9 


4-dr 
2 Con 


Club Sedan 
Coupe 


2 Coupe 
>» Sedan 
4-dr. Brougham 
MARKMON—Eight—i¥ 
C ub Sedan 
Coupe 


4-dr 
2 Con 


2 Coupe 

5 Sedan 

4-dr. Brougham 
MAKMON—Big Eight. 

2 Coupe R.S.) 

7 Sedan 


> Sedan 
4 4-dr 
4 4-dr 


Cl Sed. 
Brough 7 Limousine 
MARQUETTE—46-cyl. 114 W. B. 
Coupe 990 Special Coupe 
Sedan 1,000 «(RS) 
Roadster (RS) 1,0204-dr. Sedun 
5 Phaeton 1,020 
NASH—Single Six. ti4's W. B. 
935!5 4-dr. Sedan 
940/4 Cabriolet 
Roadster 975'5 De L. Sedan 
Coupe ‘(&.S.' 980;Folding Landau 
Touring 995 
NASH—Twin Ignition Six. 118 W. 
2-dr 1,325'5 4-dr. Sedan 
Coupe 1,345,7 Touring y 
Roadster 1,365'5 Touring ‘+Specia 
Cabriolet 1,385 Tonneau Cowl 
Coupe iR 1,395' & Windshield: 1 
Victoria 1,410'7 Sedan 7 
NASH—Tw n Ignition Eight. 
2-dr. Sedan.. .1,375'5 Victoria 
4-dr. Sedam...1,795 5 4-dr. Coupe 
Cabriolet 1,875|5 4-dr. Burbank 
Coupe 1,915'7 Sedan 
Coupe ‘(R.S.)..1,9175'7 Limousine 
OAKLAND—6-cyl. 117 W. B. 
Roadster 1,145|Standard Sedan 
2 Coupe 1,145, Cabriolet 
2-dr. Sedan 1,145|4 Spec. Sedan 
Phaeton ...1,145'5 Landaulet 
4-dr. Brougham.1,195 
OAKLAND--8-cyl. 
Roadster 1,025 Sport Coupe 
Coupe 1,045 4-dr. Sedan 
2-dr. Sedan 1.065 Custom Sedan 
Phaeton 1,075 
OLDSMOBILE—4-cyl. 11% 
Standard Models 
895 4-dr. Sedan 
895'Con. Roadster 
Sport Coupe 965'Pat. Sedan 
Phaeton 965 
OLDSMOBILE—Special. 
2-dr. Sedan 970 4-dr 
Coupe 970 Con 
Sport Coupe 1,040 Pat 
Phaeton 1.040 
OLDSMOBILE—De Lux-. 
2-dr. Sedan 1,025'4-dr 
Coupe 1,025’ Con 
Sport Coupe 1.095' Pat. 
Phaeton 1,095 
(Recent price changes 


2 Bus 
2-dr 


2-dr 
Coupe 


Sedan 


Sedan 


Ss.) 


11; W. B. 


Ww. B. 

995 
995 
060 


2-dr. Sedan 


Coupe 


ti-eyl 113 W. B 
Sedan 1,070 
Roadster 1,070 
Sedan 1,135 


t-cyl, 11S WL B 
Sedan 1,125 
Roadster 1,125 
Sedan 1,190 


in bold face) 


GER CAR 


13 W. B 
(5 Wire Wheel Equipment) 
Sedan 950 4-dr. Sedan 
950 Con. Roadster 
Sport Coupe 1,020’ Pat. Sedan 
Phaeton 1,020 


PACKARD—#26. Standard Eight 
Sedan 1,985 2-4 Con 
Coupe 2.060 
PACKARD—63%. Standard Eight 
5 Phaeton 2,085 4 Coupe 2.2 
2-4 Roadster 2,085 7 Sedan 2,2 
7 Touring 2,185 7 Sed. Limous. 2 
> Club Sedan 2,285 
PACK ARD— 726. 
> Sedan 2,485 
PACKARD— 
4 Phaeton 
2-4 Roadster 
2-4 Coupe 
7 Touring 
2-4 Con 


PACKARD—46 
Phaeton . 2 

-4 Roadster 

-4 


® 
2 
Coupe 2, 
2 
2 


2-dr 
Coupe 


5 Coupe 2,13: 
2-4 


Standard Eight 


oy E ight 
Siub Sedan 


Phaeton 


Coupe Limous 


3 
Touring mous. 3 
2-4 Con. Coupe 


PACKARD—i40. Custom Eight 
Phaeton 3190/5 Sedan 
Roadster 190:5 Coupe 
Coups 295 5 Club Sedan 
ouring .325'7 Sedan 
Con. C 150 7 Sedar 
Phaeton 3,490 


PACKARD— 
Touring 585 
4 Phaeton 585 
2-4 Roadster 585 
2-4 Coupe 765 
2-4 Con Coupe 4.885'7 
4 Spt. Phaeton 4.885 

PACKARD—6145 

5 Phaeton 4.585 
7 Touring 4.585'5 
2-4 Roadster 4.585'7 
5 Spt Phaeton 4,.935'7 

1.4 Coupe 5. 385 
PACKARD—4-cyl 4 
4 Phaeton 2.200 4 V 
4 Runabout 5.200 5 Sedan 6 

PEERLESS—6-eyl. "61." 116 W. B. 
2 Roadster 995 4 Victoria ‘ 1 
2 Coupe 1.095'5 Sedan Ry 

PEERLESS—Custom Series R-eyl. 
2.795'5 Brougham 2.845 
S.).2,.795'7 Sedan 2.945 
Sedan 2.845 7 Limousine 3.045 
PEERLESS—&. Master Series 
5 Sedan 1,995 5 Brougham 
2 Coupe (R. S 1.995 2 Cabriolet 
> Club Sedan 2.045 
PEERLESS—8. Standard Series. 
> Sedan 1,495 5 Brougham ! 
2 Coupe «R. S 1,495'2 Cabriolet +RS): 1 
5 Club Sedan 1,545 
PIERCE-ARROW—Group A. 8-cyl. 
7 Touring 3.975'En. Dr. Lim 
Con. Coupe 3.975’ Town Car 
7 Sedan 4,275 
PIERCE-ARROW—Group B. &-eyl. 
Roadster 2.975 Con. Coupe 
rouring 2.975 4 Spt Phaeton 
PIERCE-ARKOW—Group B. &-cyl. 
> Sedan 3,2 Berline 
Vic. Coupe 3.350'7 Sedan 
Club Sedan 3,37 $/En Dr. Lim 
PIERCE-ARROW—Group C. 8-cyl. 
Club Brougham. 2,595'5 Sedan 
Coupe 2.750 
a TH—4-cyl. 
2 2-4 DeL, 
(RS) 67 5 4-dr 
9 2-dr. Sedan 675|5 DeL 
> Touring 695 
PON TIAC—6-cyl. 


Limous 


fend we 
n= os 


De Luxe Eight 
Sedan 4 
5 Coupe 5 
Club Sedan 5 
5 

5 


45 


Sedan 
Sedan Limous 
De Luxe Eight 
Coupe 5 
Club Sedan 5.785 
Sedan 5.7 
Sed Limous. 5 

w. B 
cloria 6.000 
000 


145 
195 


2.045 
2.095 


545 
595 
144 W.B 

4.475 


6,250 


ae oe 


2 Coupe 
2-4 Roadsr 


Cpe( RS) .695 
Sedan 695 
Sedan 745 


1s W. B. 
745° 4-dr. Sedan 
765'Sport Coupe 
2-dr. Sedan 775 Custom Sedan 
Phaeton 795 
REO—Fliying Cloud. 6-ecyl. 
Coupe (RS) . .1,395'|Sport 
Sedan 1,395/Bpt. Coupe (RS) .1,495 
REO—Flying Cloud ‘‘Master.” 121 W. B. 
Brougham 1,595|\Sedan ... .1,745 
Coupe 1,625/Sport Coupe. ..- 1,750 
Roadster 1,685'Sport Roadster. .1,810 
Victoria 1,695/Sport Victoria 1,820 
ROOSEVELT—S-cyl. 
5 4-d Sedan 995.4 Vic. Coupe 1,065 
2 Coupe (RS) 995 Co. Coupe (RS: . 1,095 
STUDEBAKER—Dictator. 6-cyl. 115 W. B. 
2 Coupe 1,045 and trunk 
5 Club Sedan...1,085 rack; 
4 Coupe 1,095'5 Rega! Yourer (6 
5 Tourer i, wire wheels and 
5 Sedan i, trunk rack) 
5 Regal Sedan 5 Brougham (6 
(6 wire wheel wire wheels and 
trunk) 
STUDEBAKER—Dictator. 8-cyl. 
5 Club Sedan...1,195 and trunk 
2 Coupe 1,235 rack» 
4 Coupe ,285|Regal Sedan (6 
5 Tourer .285 wire wheels and 
> Sedan 285 trunk rack: 1,39: 
> Regal Tourer >» Brougham (6 
(6 wire wheels wire wheels and 
trunk) 
STUDEBAKER—Commander. 
120 W. B. 


825 
825 
875 


Coupe 
Roadster 


1 W. B. 


Sedan 1,495 


1,265 


45 
65 


1,395 
6-cyl. 


2 Coupe 
7 Tourer 
5 Tourer 
> Sedan 
Victoria 
4 Coupe ° 
Tourer (Regal) (6 

wire wheels and 


A. 345) fourer (Regal) 

Ld 360: 6 wire wheels 

1d and trunk 

1,425, rack) ... 2,405 

i, 4 Con. Cabriolet (6 

i wire wheels and 
trunk rack) 1,545 

Brougham (mohair) 
trunk rack). .1,460 6 wire wheels 

Regal Roadster (5 and trunk» 
wire wheels. .1,495'Srougham ‘cloth; 

> Regal Sedan (6 6 wire wheels 
wire wheels and and trunk) 
trunk rack). .1,545 


1,575 


1,575 


MODELS 


STUDEBAKER—Commander. 8-eyt 


120 W. B. 
> Tourer 
2 Coupe 


1,495|Regal Sedan (6 
1, 
4 Victoria 1, 
1, 
1, 


wire wheels and 
trunk rack? 1,695 
Sedan 1,695 
Brougham (mohair) 
(6 wire wheels 
and trunk}. 
1,595 Brougham (cloth) 
(6 wire wheels 
|} and trunk) 
wheels: 1,595 7 Regal Sedan (6 
4 Con. Cabriolet (6 wire wheels and 
wire wheels and trunk rack! 
trunk rack). 1,695 


STUDEBAKER—President. 


4 Roadster (5 
wire wheels: 1 

5 Sedan : 

4 Con Cabriolet (6 
wire wheels and 
trunk rack}. .1,975 

Victoria, State 16 
wire wheels and 
trunk rack. .1,975 


> Sedan 
4 Coupe 
5 Regal Tourer (6 
wire wheels and | 
trunk rack) 
4 Regal Roadster 
(‘5 wire 


4 
495 
515 
5157 
545'B 


1,699 
1,695 


1,845 


Sedan. State (mo- 
hair) (6 wire 
wheels and 
trunk rack) 1,975 

Sedan, State (cloth) 
(6 wire wheels 
and trunk 
rack} 


&-cyl. 


1,975 


STUDEBAKER—President. 135 W. 8 

7 Tourer 1,845' Limousine (wood 

7 Sedan 1,995 wheels and rear 

7 State Tourer (6 tire carrier). ..2,294 
wire wheels and Brougham ‘mohair, 
trunk rack)..2,145) black top: (6 

7 Sedan. State wire wheels 
(mohair: (6 and trunk? 2.293 
wire wheels and Brougham (cloth, 
trunk black top) (6 

7 Sedan wire wheels 
cloth? + and trunk? 
wheels ‘ Limousine (6 wire 
trunk 2.945 wheels and 

trunk rack) 


134': W 


&-cyl. 


2,299 


rack) 
om 

STUTZ—Standard &-cyl. a 

5 Coupe 2,995 2 Coupe 

2 Speedster 3,345 4 Speedstr 

4 Speedster 3.345’ Cab. Coupe 

5 Sedan 3.395'Tor. Speedster 


STUTZ—Standard Weyman. 124% 


» Wey Chantilly.3,895\5 Wey Deauville 
5 Wey. Monaco.3.955 


3,395 
TC: 3,595 
3,598 
3.693 
w. B 
3.954 


STUTZ—Chatean Weyman 
3,945 4 Longchamps 


STUTZ—Custom. &-cyl. 145 W. B. 
4 Speedster 3,745|4 Speedstr «TC: 3.995 
5 S dan 3.855 Cab. Coupe 3.995 
7 Sedan 3,895'7 Limousine 3.995 
7 Speedster 3,895/5 Con. Sedan 3.999 


STUTZ—Salon. S8&-eyl. 145 W. B. 


5 LeBaron Sed..4,595!7 LeBaron Se-Li 4,995 
» LeBaron Lim..4.795'5 LeBaron Tr-C 5.410 
6 LeBaron Brou.4.795!7 LeBeron Trans 
61 
6 


Is4t, W. B. 


3.940 


5 Versailles 


} LeBaron Sed. .4,795| Town Car 5.500 
LeBaron B-Li.4.995 7 Fleetwood Trans 

6 LeBaron S-Li.4,995! Town car 6.894 

STUTZ—Stand. Weyman. &-cyl. 145 W.B. 

3 Wey Biarritz..4,115.7 Wey. Aix- 

7 Wey. Fon- Les-Bains 
tainbleau 


244 
-4.145 
STUTZ—Chateau Weymar. 
5 Wevyman 
Chaumont 


S-eyl. 145 W.B 
5 Weyman 
Monte Carlo 


w. B. 
Coupe 


4.345 
VIKING—8-cyl. 125 

5°4-dr. Sedan 1,695|4 Con 

Brougham 1,695 


4.494 


1,695 


VIKING—8-cyl. 125 W. B. 
(5 Wire Wheel Equipment) 
4-dr. Sedan 1,770 Con 
Brougham 1 770 
VIKING—8-cyl. 
Brougham. .1,795'Sp 
Con. Coupe.1,795 
VIKING—58-cyl. 
1,855 4C 
1,85: 


Coupe 


125 
4-dr 


w. B. 
Sp Sedan 1 
Sp 


-793 
125 W. B. 
Del Coupe(DeL) 1,85 
5 Sedan 

WHIPPET—4-cyl. 103% 
Touring 520 Coach 7 
Roadsier (con. for |Roadster ‘colleg) 

com. purposes! .525'Coupe (RS) 

Roadster (RS) 555 Sedan 
Coupe 575 Sedan 


WILLYS—Six. 
695 Coach 
695 Touring 
725 Stan. Sedan 
725\De Luxe Sedan 
112% W. B. 
1,075 
1,074 


Brougham 
‘ Del 


w. B. 


De Luxe 
6-cyl. 
2 Coupe 
2 Roadster 
4 Roadster 
4 Coupe 
WILLYS-KNIGHT—6-70B. 
..975' Sedan 
975, Coupe De 
975 Sedan De Luxe 
(115 W. Bu 
WILLYS- BNIGws —Saeet Six. 120 W. 
5 Sedan ,795|Standard Coupe 1,795 
+ Coupe 795'4 Roadster 1,795 
WINDSOR—6-69. 120 W. B, 
(Standard) 
Touring 1,095 Cabriolet 
4-Dr. Sedan 1,145) Roadster 
WINDSOR—6-69 120 W. B. 
(Reyal De Luxe) 
Touring 1,295|Petite Sedan 
4-Dr. Sedan 1,395 
WINDSOR—6-72. 126 
5 Sedan > ..1,495 Cabriolet 
Petite Sedan .. .1,495' Roadster 
Vic. Brougham .1,495 7 Sedan (137wb) 
WINDSOR—6-77. 120 W. B. 
Roadster 1,545 5 Petite Sedan 
Cabriolet . 1,565 5 Full Sedan 
Victoria Coupe. 1.565'7 Sedan 
WINDSOR—8-82. 125 W. B. 
Roadster 1,695/Vic. Brougham 
5 Sedan 1,695 Cabriolet 
Petite Sedan 1,695 7 Sedan 
WINDSOR—S-92. 125 W. B. 
Roadster .1,945' Vic. Brougham 
)Sedan ........1,995' Cabriolet i 
Petite Sedan 1,995 7 Sedan (140wb) 2, 


Touring 
Roadster 
Coach 


Luxe 


1,199 














THREE BRAND-NEW 


GABRIEL 


CONTRIBUTIONS TO THE 


COMFORT AND PEACE-OF-MIND 


OF MOTORING 


THE YEAR 19360 is a notable year in the field of motor-car accessories, 
It cees the introduction of three new items which will make an imme- 
diate appeal to every motorist, and which are not yet standard equip- 


ment on a majority of cars. 
These new Gabriel accessories will not be limited m their sales 
possibilities by geographical location or by price range. They can he 


handled profitably by automobile dealers througheut the world. 


The New Model HJ Triple-Hydraulic 


For twelve months the Gabriel Triple-Hydraulic Shock Absorber 
has been opening the eyes of the metor world to a new kind of comfert 


—“‘the floating ride.” Today it is factory equipment on the follow- 





ing curs: 
Black Hawk Jordan 
Checker Cab Peerless 


Hupmobile (Models C, H, U) Stutz 


Now Gabriel announces a smaller model of the famous Triple- 
Hydraulic, the model HJ, specially designed for the lighter ears, in- 
cluding tight sixes and eights. While the price of this new model will 
be considerably lower than that of the larger Triple-Hydraulic, it ha- 
the triple-vaned shaft, and the other distinctive features that produc: 
“the floating ride.” There is a vast market for this shock absorber 


among the smaller cars which do not at present give a satisfactory ride. 


© 
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Gabriel Self-Correcting Hydrostatic Gauges 


Accurate, positive information as to the most vital conditions of moter-car 
operation is offered by Gabriel Self-Correeting Hydrostatic Gauges — always 
visible from the driver's seat. 

The Oil Gauge registers the exact level of the oil in the engine crankease. 
The Battery Gauge indicates the exact level of the solution (electrolyte) in 
the battery (the lowest cell). 

The Gasoline Gauge shows accurately the quantity of gaseline in the tank. 
Outstanding advantages of Gabriel Self-Correcting Hydrostatic Gauges are: 
VISIBILITY — the patented convex registering column, originated by Gabriel, 
catches the light and makes the Gauge reading eary. A novel indirect lighting 


arrangement assures visibility at night. 





Gabriel-Anderson-Ajax Steel Spring Covers 


A revolutionary improvement in spring protection is found in the new 
Gabriel-Anderson-Ajax Steel Spring Covers, the world-wide distribution of 
which Gabriel has now taken over. 

Already used as standard equipment on new models of several fine cars, 
these good-looking. practical and moderate-priced spring covers will be 
popular among car owners. 

They are made of lead-coated steel, finished in lustrous black. The spring- 
leaves are filled with a penetrating graphite grease, sealed in by a tight fabric 
sheath, and protected by the steel covers. This insurés smooth, silent spring 


action. unaffected by time or weather. 


See these new Gabriel products. They are being displayed and demonstrated 


ai the following Automobile Shows: 


Louisville......Jan. 18 to 25 Toledo... -3to0 8 
Feb. 410 9 
Jan. 20 to 25 Allentown........Feb. 8 10 15 


Kansas City....Feb. 8 to 15 


New York Jan. 4 
Philadelphia Jan. Ll 
Milwauke« Jan. 11 Pi Rochester 


Detroit Jan. 18 y 4 Chicago Jan. 25 to Feb. | 


Pittsburgh....Jan. 18 te 25 St. Louis 


Indianapolis..Feb. 10 to 15 


Feb. 17 to 22 


BReston..... Jan. 18 to 25 Cleveland..Jan. 25 to Feb. I 


Bra okivn Jan. is 


Syrucuse......... Feb. 3 to 8 Omaha.. 


GABRIEL 


ATTRACTIVENESS — the design and mounting of these Gauges make them 
an ornament to any car, giving beauty as well as utility. 

ACCURACY — long desired in Gauges, ie aseured through a unique arrange- 
ment which automatically clears the lines. Not affected by car movement. 
UTILITY — These Gauges do away with inconvenience. No more taking up 
the floor mat, unscrewing the floor-board and removing three battery caps 
to find out whether the battery needs water: or opening the hood and testing 
the depth of oil in the crankcase with a greary metal rod. 

These Gauges are available in individual units or in combinations of two 
Gauges, as follows: Oil and Battery. Oil and Gasoline. and Battery and 


Gasoline, for all care and at a very reasonable cost. 


1405 E. 40rn STREET 
CLEVELAND, OHIO 





8 
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Garage Workers Served by 


Specialty Shop on Wheels 


22 — 


HILADELPHIA, Jan. 

Something new in the line of 
an automotive specialty shop has 
made its appearance in Philadel- 
phia. It is a store devoted to 
“everything for the automobile 
washer, garage and janitor,” car- 
rying almost every conceivable 
item for this kind of work, being 
the development of an idea of two 
young men associated for the last 
five years with the automobile ac- 
cessory trade, L. I. Shankin & 
Brother, who conduct the shop at 
4830 Chestnut St., in the center of 
a little “Automotive Row.” 

While the place was opened only 
three months ago. owing to an 
aggressive business policy the young 
men already have secured very sat- 
isfactory returns. Their most help- 
ful method of obtaining orders for 
merchandise is by means of door-to- 
door solicitation among garages and 
service stations by truck laden with 
necessities of the kind mentioned 
[In this manner the merchandise 
may be examined by the prospect 
and suggestions made with regard 
to a variety of suitable items for 
both immediate and future use 

The truck. an inclosed panel- 
body Ford in the newest model, is 
loaded with a wide range of garage 
workers’ merchandise twice a day 
and taken out on its route. operat- 


ing within a ten-mile radius of the 
store, thus taking in suburban 
localities as well as metropolitan 
Philadelphia Deals usually are 
closed direct with the garage or ser- 
vice station employee who does the 
buying for the place, the proprietor 
of the business passing upon the 
purchase. The truck is so loaded at 
the shop that there is an aisle left 
from end to end, the larger items 
being on the bottom and the smaller 
and lighter ones on top, the ar- 
rangement being for easy access 
One of the young men tends shop 
while the other goes out on the 
truck to make sales and deliveries. 

Conspicuous among the items of 
merchandise carried are French and 
domestic chamois_ skins: select 
sponges; baled waste for wiping: 
buckets and pails of both metal 
and wood; mops and mop-wringers; 
push brooms and sweeping brooms: 
brushes in a wide variety, includ- 
ing spoke-brushes; window-washers’ 
squeegees in different sizes; rubber 
hip-boots, rubber coats, overalls and 
jumpers; feather and lambswool 
dusters; cleaning powders and solu- 
tions; hand soaps, car soaps and 
soap pastes; metal polish and a lim- 
ited variety of automotive necessi- 
ties, such as lamp bulbs, flashlights, 
battery cables and radiator glycerin. 
The tirm prides itself upon mak- 


‘ing quick deliveries of orders, 
‘truck making special trips in addi- 


the 


tion to its two regular trips of solici- 
tation per day, with choice of mer- 
chandise on hand at the garage 
door. A warehouse is maintained 
at 23d and Arch Streets. 

Handy blotters, imprinted 
the firm name, address and 
phone number, some of the chief 
items handled and the purpose of 
the concern, are distributed widely 
among customers and _ prospects, 
emphasizing quick service, quality 
merchandise and low prices. While 
both retail and wholesale business 
is transacted, the bulk of it is at 
retail 


with 


BATTERY CLINIC OCCUPIES 


NEW HOME IN ROCHESTER | 
The | 
| ter running cars and thus greater 


Rochester. N. Y., Jan. 22. 
Rochester Battery Clinic, manufac- 
turer and wholesaler of automobile 
and radio batteries and equipment, 
has moved into larger quarters at 
729 St. Paul St. In the new plant 
facilities have been provided for 
servicing battery, generator, start- 
ing and ignition equipment. under 
the directicn of Prax, general 
manager The company produced 
3,500 batteries for local distribution 
during 1929. and plans to materi- 
ally increase its output this year. 


OPENS 115th IN CHAIN 
Centerville, ta. Jan 22.—The 
Gamble Stores opened the 115th in 
the chain here this week, handling 
automobile supplies and accessor- 
ies, radios, electrical appliances and 
other lines. 





Willard R. Cotton 
Western Manager 
333 No. Michigan Ave 
Chicago, [ll 


Geo. M 
Fisher 
Detroit, 





H. A. TARANTOUS, Bus. Mer. 
DETROIT OFFICE 
Slocum, 
Building 
Mich. 


Now for 
CHICAGO—Jan. 25 to Feb. 1 


Issues Every Day 


MINNEAPOLIS—Feb. 1 to 8 


Issues Every Day 


Just as Automotive Daily News is the only 
business paper to cover the New York show 
daily with news and advertising, so it will 
be the only one at Chicago and Minneapolis. 


Whether the trade attends the show or not, 
if your advertising message is in Automotive 
Daily News the big extra mail distribution 
plus our regular circulation will assure the 
greatest coverage, hence greatest value for 
your advertising dollar. 


Please wire or telephone for space reserva- 
tions in these show issues. 


Automotive B aily News 


GRAYBAR BUILDING, NEW YORK CITY 
| BOSTON OFFICE | 
\J. Edward Schipper|Metz B. Hayes, Mer 
Little Building | 
Mass 


Eustern Manager 
Mer 
Graybar Building | 


New York City Boston, 


PACIFIC COAST 
Blanchard, Nichols & Coleman 
Am. Nat. Bank Building 
San Francisco, Cal. 
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THE recent financial shake-up 

has proven a boon to the 
automotive repair business, espe- 
cially in the East, according to 
jobbers in the New York metro- 
politan district. 

Good mechanics are doing a brisk 
business this winter, jobbers find, 
and many of them are finding it 
possible to make investments in 
equipment, new machinery 
and larger working quarters. Some 
of the automotive jobbers predict 
that this is going to result in bet- 
mileage, eventually benefiting the 
new car market. 

During the period of speculation 
repairmen did not enjoy any com- 
parable boom in their business. 
People who were making fortunes 
quickly turned in their cars the 
minute they became the least bit 
troublesome. Those who bought 
these used cars were not critical 
enough to note some of the defects 
and frequently found no need to 
seek the nelp of the repairman 

Many thousands of those who pur- 
in for new 
ones did their own tinkering. Those 
who found they had made trouble- 
some purchases simp!y traded in for 
something else The repair man 
wasn't getting his share of the new 
wealth 

Not a few dealers reported that 
customers had become so careless 
to lack interest in service that 
would prevent future trouble 

Entering the common sense era 
is certain to deal more 
considerately with the repair man, 
and automatically with the manu- 


| facturer, dealer, jobber and owner. 


HE smail retailer in the small 
town makes more money than 
the small retailer in the large city, 
according to a survey recently 


ROCHESTER AUTO PARTS 
FIRM FINDS WHOLESALE 
POLICY BUILDS BUSINESS 


Rochester, N. Y., Jan. 22.—Adop- 
tion of a strictly wholesale policy by 
the Rochester Auto Parts and Radio 
Corporation has resulted in a de- 
cided increase in business volume 
for that concern, according to 
Arthur T. Haugh, president. 

The company’s main headquarters 
were recently established in a new 
home at Atlantic Avenue = and 
Crouch Street, where complete fa- 
cilities have been provided for those 
engaged in automotive sales and 
service business. In addition to a 
complete stock of replacement parts. 
a feature of the concern’s west side 
branch in this city is a complete 
machine shop for its customers. 

Until recently the Rochester Auto 
Parts and Radio Corporation main- 
tained a retail department, but it 


| has been found that by concentrat- 


ing its efforts along wholesale lines 


| exclusively.business volume has been 


increased, both at its two local 


| plants and its branch stores in Ba- 
tavia and Geneva, N. Y. 


Mr. Haugh. president and guiding 


| head of the firm. views the outlook 
| for 1930 with optimism, although he 
| does 
| will quite reach the peak that it did 
|during the latter part of 
| just closed. 
| look for a year with a business vol- 
|/ume of satisfying proportions.” 


not expect that new business 


the year 
“However,” he says, “we 


EASYON 
TIRE CHAINS 


A BIG FALL, WINTER AND SPRING 
SELLER, JOBBERS AND DEALERS: 
Here is a profitable item requiring only 
six sizes for a complete stock. 
Send for Samples and Quotations 
WOODWORTH’S SPECIALTIES CO. 
Binghamton, N. Y. 


made by the National Retail Hard- 

ware Association. Although this 
survey was confined to hardware 
stores, there is reason to believe 

that it indicates conditions in 
other retail trades. 

Operating a store at a profit in a 
large city is a more difficult prob- 
lem than is generally realized, this 
survey shows. On the other hand, a 
suprisingly large volume of business 
can be done in a small community. 

Automobile traffic has had a great 
deal to do with making the future 
of the small town small store look 
brighter. In the shopping centers 
of all our large cities there is a 
serious automobile traffic problem. 
Parking time has been limited and 
there seems to be a trend to do 
away with parking altogether in 
more and more cities. People can 
no longer drive into a large city. 
park in front of a store where thev 
want to make purchases, spend as 
much time as they desire in the 
store and come back to their cars 
without paying a fine 

In small towns there is not such 
a serious traffic problem. There is 
still parkink space. If the stores 
in a small town are really first-class 
stores, giving good values, many mo- 
torists are glad to drive a consid- 
erable distance to trade in that 
town 

Small towns, therefore. offer a re- 
markable opportunity for increas- 
ing sales volume It is largely a 
matter of keeping thoroughly up to 
date. Apply the same methods to a 
small town store that have to be 
applied to a store in a large city. 
to make it even meet expenses, and 
it is almost certain that this store 
in the small community will show 
a vdleasing rrofit At anv rate it 
will pay automotive jobbers and 
dealers to study this problem with 
a great deal of care. 


DEGRACE ELECTED HEAD 
OF MONTREAL SERVICE 
MANAGERS’ ASSOCIATION 


Montreal, Jan. 
official meeting 
Service Managers 
at the La Salle Hotel, Drummond 
Street, the following officers were 
elected: Joe Degrace, president; 
James Moriarty, vice-president; E. J. 
(Bud) Salisbury, secretary; A. Jour- 
dain and Fred Hildreth. directors. 

Present were C. Attridge. Auburn 
Motor Sales. Limited: O Aubin, 
Cadillac Cars, Limited; J. Lefebvre, 
Girard Autumooue, Incorporated; 
E. Herbert, Campbell-Decarie, 
Limited; J. Alexander, Montreal 
Sales. Limited: A. Lemay. Legare 
Nash Motors; J. Degrace, Legare 
Automobile and Supply Company, 
Limited; J. Rushbroke, Cumming 
Perrault. Limited; J. L. St. Armour, 
Genereux Motor Company, Limited; 
J. Moriarty, Hamilton Motors, Lim- 
ited; F. Hildreth, Ford Motor Com- 
pany of Canada, Limited (Lincoin 
Division); J. Turner, Marmon Mon- 
treal Motors, Limited; W. Moxley, 
Moreland Motors, Limited: C. Plate 
Willys-Overland Sales Company, 
Limited; A. Jourdain. Packard 
Montreal] Motors Company, Limit- 
ed; E. Busso and T. Benuche, Mod- 
ern Motor Sales, Limited: W. J. 
Coutts, Clermont Motor, Limited; 
E. Beaudry, North End Motor Sales, 
Limited; W. Wells. Nancekivell Mo- 
tors, Limited; L. Lemonde, Canada 
| Motor Car Company: J. Steel, Can- 
adian Transfer Company, Limited. 


22.—At the first 
of the Montreal 
Association, heid 


'PHILADELPHIA SHOW CROWD 


NEARLY UP TO YEAR AGO 
Philadelphia, Jan. 22.—The total 
attendance at the twenty-ninth an- 
nual Philadelphia automobile show 
was 79,000, as compared with 80,000 
im 1928. Dealer attendance, how- 
ever, exceeded that of last year at 
the show, considerably passing the 
2,400-mark of that event. A survey 
made for the Philadelphia Auto- 
mobile Trade Association indicates 
that virtually all car exhibitors 
made sales on the floor. The lower 
general attendance for this year’s 
show is ascribed to continued un- 
favorable weather conditions. 


NEW ACCESSORY DEALER 

Charlotte, N. C., Jan. 22.—Gen- 
eral Tires, Inc., which proposes to 
deal in automobile tires and acces- 
sories. etc., has been chartered here 
with an authorized capital of $100,- 
000. W. R. Stroupe, W. B. Burwell 
;and W. [. Aiken are the incorpora- 
‘ tors. 
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Problems tn Development ° 
Of Light-Weight Diesel 
Engine Outlined to S, A. E. 





Light weight Diesel en- 
gines, which are being 
given greater considera- 
tion as vehicular and air- 
craft power plants, will be 
discussed today at the 
Diesel engine session of 
the annual meeting of the 
Society of Automotive En- 
gineers at the Book-Cadil- 
lac Hotel, Detroit, by O. 
D. Treiber, president of 
the Treiber-Diesel Engine 
Corporation, Camden, 


N. J. 


The full text of Mr. 
Treiber’s paper, with ac- 
companying _ illustrations 


is reprinted herewith in 


full. 











[DIESEL engines have long been 
important prime move! but 
enly Jatelv has any interest been 
shown in the light-weight Dics« 
The development of this art has 
been limited omen entirely to the 
demand. because of the great cost 
and time required for development 


EROS 


FIGURE 1—Treiber-Diesel 


units were 
engines for 
the pur- 
demanded 

Par- 
marine 
in some 
was re- 


and stationary 
salabie Diese] 
vears, and 
types 


Marine 

the only 
about twenty 
chasers of these 
heavy. slow-speed machines 
ticularly was this true for 
service, in which slow speed 

cases low as 100 r. p. m 

guired for high propeller efficiency. 
Weight and revolutions per minute 


as 


had no significance in Stationary 
service, except that purchasers were 
led to demand a heavy engine by 
the arguments that weight and slow 
speed meant a greater degree of 
strength. and strength meant long 
life and low cost of upkeep. 


The weight of some of the earlier 


proved types of Diese] engines was 
as high as 500 pounds per horse 
power, although others weighed as 
little as 175 pounds per horse power 
Piston speeds were low, from 650 
te 800 feet per minute. and many 
specilications drawn by important 


purchasers limited the piston speed 





to 700 or 800 feet per minute 

Mean effective pressures of the 
earlier successful engines using air 
iniection averaged about 75 pounds 
per square inch Attempts to in- 
crease the mean pressure for long 
tests usually resulted in cracked 
pistons, cracked cylinder-heads and 
even cracked cylinder-liners. The 
combustion was usually poor at 


higher mean pressures. This caused 
piston rings to stick and resulted in 
further trouble, often disastrous. 
Other things militated against the 
cevenepmnees of the light-weight 
Diesel engine for many years; 
among them the keen competition 
and demand for low cost engines, 
which forced the engineer to use the 
cheapest materials obtainable and 
to utilize existing patterns and jigs. 


| 








four-cylinder 


shipping Board Conversion Was 
I 


aarge Order 

About 1923, the United States 
shipping Board was authorized to 
pend $25,000,000 in converting 
shipping Board steamers into mo- 
torships. While no complete fig- 
ures are available for comparison, 
this amount was probably greater 
than had been spent in purchasing 
all the Diesel engines that had been 
bought in America for commercial 
service up to that time. This was 
expected to give a great impetus to 
the development of Diesel engines. 
and to some extent it did. How- 
ever, the specifications that wore 
drawn required both main and aux- 


iliary engines of 110 to 120 r. p. m 
These engines weighed from 300 to 
400 pounds per horse power A 


number of sizes of engines weighing 
100 to 150 pounds per horse power 
were put on the market from 1920 
to 1924, and they encountered great 
selling resistance because of their 
light weight 

Naval requirements 
weignt engines brought 
down to about sixty pounds per 
horse power; but successful engines 
of this weight were too expensive 
for commercial use. and there has 
been no nav demand at all since 
the armistice 

The possibility of Diesel- 
locomotives has made its contribu- 
tion t development of lighter 


light- 
the weight 


for 


al 
powered 


to the 


generating set 


Diesels; but the demand has been 
more of an interest than a real de- 
mand. ana very little money has 
been made available for develop- 
ment in this field 

And so the Diesel 
for about thirty years. 
devclopment toward the 
engine. 

After the war. 
nomical egines 
and motor truck 
resulted in the 
some Diese] engines 
Many types of them 
today and are more 
factory Among tl 
Junkers two-cycle opposed-piston 
type. the Benz. the M. A. N., the 
Renault, tne Morton and the Deutz 
Reasonabiy light weight and low 
first cost are demanded engines 
for this service 

Means for Reducing 

To reduce the weight 
engine we must, first, 
rotative speed; second, use higher 
strength materials and stress them 
more highly; and. third, increase 
the mean eifective pressure. 

The limitations of high rotative 
speed are very similar to those of 
a gasoline engine, excepting pos- 


engine existea 
with little 
lightweight 
the need of eco- 
for motor coach 
service in Europe 
development of 
for this service 
are in service 
or less satis- 
vese are. the 


of 


Weight 
of a Diesel 
increase the 


sibly the limits imposed by the lag 
of ignition. and this lag is greatly 
caried according to a number of 


different conditions, such as tem- 
perature of fuel and compressed air 
and velocitv and fineness of spray 
Reduction of weight by the ad- 
vanced used of metals is also a 
problem scmewhat similar to gaso- 
line engine problems; but increasing 
the mean effective pressure is dis- 
tinctly a Diesel engine problem, 
with a wide range of results under 
different conditions. 

The old pros and cons of twc- 
cycle versus four-cycle type assume 
greater significance Both types 


ana 

princ 
stant-pressure 
the 


erly 


shaped 
as 


Po ll 
perfect 
others 


ber 
mits 
lowing a 


have advantages and will be devel- 
oped further. but in both types are 
found the difficult problems of se- 
| curing high mean effective pressure 
and good thermal efficiency and ot 
keeping the maximum pressure 
within reasonable limits 

Up to 1929 the Diesel engine was 
built almost universally with high- 
pressure blast-air for injecting the 
fuel. This method can be consia- 
ered obsolete today for light-weight 
Diese] engines. Solid injection is 
now used successfully and will, in 
my opinion, remain as the standard 
method. However, a great number 
of solid-injection methods exist. 





FIGURE 
ber-Diesel six-cylinder 1060 
power marine engine 


2—Forward end of Trei- 
horse- 


two 
colh- 
secona 


they 
ipal 


can be classed 1n 
groups first. the 
system. and 
individual-pump system 
The constant-pressure system dc- 
livers a fine spray through a prop- 
constructed spray-nozzle The 
idual-pump system may be 
with either a fine spray or a 
spray, depending on the type 
nozzije 


may 
used 
oarse 
of 
Combustion 


Plain and Auxiliary 


Chambers 


Combustion chambers have becn 
in many ways, but al] can 
be divided into two distinct classes 
plain or auxiliary 

Each type has advantages and 
but no method is 
or greatly superior to all 
The auxiliary combustion cham- 
has advantages in that it per- 
greater turbulence, thus al- 
coarser spray; but it has 





,caibon if it 


cate 
; sure has been acomplished. I 





FIGURE 4—Twelve-cylinder 300 
and pre- 
of the 
oxygen 


radiating surface 
complete union 
with the 


greater 
vents a 
hydrocarbons 
early enough in the stroke for high 
expansion-ratio and the _ attain- 
ment of high mean effective pres- 
sures. and the thermal) efficiency 
is not as high as is required for 
lightweight engines The plain 
combustion chamber has the mini- 
mum surface, and radiation is con- 
sequently at the minimum With 
suitable turbulence and control of 
the fuel spray. the chemical union 
of oxygen and hydrocarbons can 
be controlled, to keep the maximum 
pressure within reasonable limits 
and continued to completion early 
enough and fast enough to give rea- 
sonably constant pressure. resulting 
in high mean effective pressure 
However. the control the 
and the turbulence is not 
small cylinders as in large 
coarse spray will travel from 
100 feet per second. and a fine 
pray from 600 to 1.100 feet pel 
second Traveling at this velocity 
the liquid fuel is liable to come in 
contact with the walls of the com- 
bustion chamber before it is gasified 
and its temperature raised suffi- 
cient! rm a chemical union 
with oxygen, unless it has a con- 
siderable distance to trave! Not 
much distance is available in small 
evlinders. and the spray will decom- 
pose and build up a sticky mass of 
comes into contact with 
the chamber. the ex- 
smoky. and the en- 
poor economy) 


of pray 
easy 1n 
ones A 
200 to 








walls of 
will be 


will have 


the 
haust 
gine 
and Thermal Ei ficiency 

Consideration of the limits of 
mean effective pressure and thermal 
efficiency will give us a goal to work 
toward. Exceptional indicator cards. 
taken on slow-speed engines, indi- 
that high mean effective pres- 
have 

engines de- 
sy. in. brake 


Pressures 


built large 
veloping 100 


slow-speed 
lb. per 


FIGURE 3—The lower view shows the fuel pump and injector of the 


Treiber-Diesel six-cylinder 100 horse-power marine engine. 


In the 


upper view the other engine accessories are shown 


horse-power Treiber-Diesel engine 
mean effective pressure from 40 
Ib. of fuel per brake horse-power- 
hour, and other engines at eighty- 
five lb. per sq. in. brake mean ef- 
fective presure with fuel consump—” 
tion of 37 lb. per b.-h.p.-hr.. and 


maximum pressures not over 700 Jb. 
per sq. in. It must be remembered 
that thermal effeciency and mean 
effective pressure g0 up as maxi- 
mum pressure goes up. If the pres- 
sure is increased to 1.200 or 1,500 Ib., 
the economy will be improved. but 
it will be at the expense of more 
highly stressed or heavier parts. To 
compare Diesel engine performance, 
we must know three things fuel 
consumption. mean effective pres- 
ure ana maximum pressure 

A number of engines embodying 
electric ignition and a special type 
of generator and carburetor 
have been built to utilize heavy 
fuel oil with some degree of suc- 
cess A type of generator is now 
perfected which will gasify fuel cis 
without. the usual carbon deposits, 
and the resulting gas. when car- 
bureted. gives excellent economy at 
predetermined loads and speeds. but 
has very little flexibility and re- 
quires gasoline for starting. This 
fact. coupled with the requirements 
of electrical ignition and a carbu- 
reter, complicates the engine and 
adds to its cost. Furthermore. the 
thermal efficiency is not as high 
as that of & self-ignition injection 


gas 


eights of aircraft 


gasoline en- 
gines vary between slightly Jess 
than two to about four pounds 
per hers powe The Diesel 
types of engine for this service, 
which have been built and flown, 
are radial four-cycle, opposed-pis- 
ton two-cycle. and in-line four- 
cycle. Other types, which are in 


process of development, 
some Strikingly new features. Diesel 
engines weighing less than two 
pounds per horse power will be 
available in the not very distant fu- 
ture, with fuel consumption of 
about 37 nounds per vp.h.p.hr. 
Engines of these types are not suit- 
able for motor coach, motor truck 
or other commercial service, either 
Stationary or mobile, and their cost 
is prohibitive for anything but air 
service 


may reveal 


Foundry Conditions Limit Lightness 


of light- 
ines suitable for 
mobile se Nave first to con- 
sider that engines must be produced 
cheaply; at something near the cost 
of gasoline engines. This require- 
ment introduces a weight-limiting 
factor dependent upon 
foundry limitations Truck and 
motor coach gasoline engines weigh 
from ten eighteen pounds per 
horse power. It is possible, but not 
economical, to build them lighter. 
A Diesel engine for the same serv- 
ice should weigh not much more 
than the gasoline engine. A dif- 
ferential o1 about 15 per cen ts t 
be expected, because of the higher 
pressures used; it is possible to re- 
strict the increase in weight to this. 
provided mean effective pressures 
are equal 

We have 


Coming back 
weight Diese} 


to 
eng 


we 


types 


rvice 


that IS 


to 


developed a line of en- 
gines that weigh 15 to 20 pounds pe 
h. p. They are rated at speeds of 
1,000 to 1,200 r. p. m., although very 


Salislactory runs have been made on 
the test stand at 1.500 and 1,800 1 
p. m A four-cylinder engine of 
the 5x7-inch size is shown in the 
form of a generator set in Fig. 1. 
and Figs. 2 and 3 include three 
views of a six-cylinder 100 h. ; 
marine engine having the same 
cylinder dimensions The 6x8-inch 
size, in the form of a 300 h. 1 
twelve-cylinder V-type marine en- 
gine, is shown in Fig. , 
The heads are separate from the 
cylinders and are fitted with one 


|}inlet and one exhaust valve for each 


These valves are pocketed 
cylinder liner, to make 
large ports, ample water 


cylinder 
into the 
possible 


(Continued on Page 11) 
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Schon 


“The Trend of Weight 
and Size in the Develop- 
Motor Trucks 
and Motor Coaches’’ will 
be discussed today in a 
paper presented at the 
Transportation Confer- 
ence of the annual meet- 
ing of the Society of 
Automotive Engineers: at 
the Book-Cadillac Hotel 
‘n Detroit by Pierre 
Schon, General Motors 

-uck Company. 
The text of Mr. Schon's 


paper is reprinted in part 





ment of 








herewith. 
E———. 


[HE subie assigned to me covers 
‘ _— . ‘ 
1 1 wide range vith such a 
multiplicity of ramifications that it 
PALM ab saad Y c ~ 2° cahond 
@cxeimpossible to touch on all various 
phases 1s intimated in he d 
scriptive title Considering 
trend in sizes and weights of motor 
coaches. first. 1t must be frankly 
admitted that the American El 
tric Railway Association has ad~- 
yanced a good deal more in seeking 
a practical code of standaras for 
motor coach design than has been 
l i the motor truck li- 
accomplished in the moto! ck in 
dustry The Uniform Bus Speci- 
fication Code is a step in hat di- 
rection. and in view oi the many 
papers which have been written and 
presented in the meetings of the 
A. E. R. A. and the society in the 
past dealing with motor coacn ae- 


sign, I beg to be excused from going 
into details in so far as the trend of 
sizes and weignts in motor coach 
design is concerned However. in 
wwe latter part of this paper, a sub- 
ject will be brought up which is 
equally vital and interesting to tne 
two branches of the industry, name- 
ly. motor trucks and motor coaches 
“What has been said about pres- 
entations made during the past 
on motor coach design also appiles 
to truck design During the To- 
ronto convention, Mr. Bachman 
submitted a paper dealing in detail 
with the problems of the designing 
engineers and clearly outlined the 
mest important factors which must 


be observed in designing motor 
trucks suitable to meet present and 
future needs 
Engine Changes 

The design of six-wheelers. des- 
tined to carry the heavier tonnage 
loads on balloon tires at passenger 
car speed, was also most ably dis- 


cussed during the Toronto meeting 


in papers submitted by Mr. Wolf 
Mr. Buckendale and Mr. Templin, 
and more recently in a very inter- 
esting paper submitted at the Pe- 
trolenm Convention in Chicago by 
Mr. Pierce, an authority on = six- 
wheel motor trucks However. in 
leading up to the main subject. we 
wiust take into consideration that 


the design of motor trucks has gone 
through most revolutionary changes 
during the last five vears. The vi- 
brating, slow speed 
engines are being replaced with th 
higher speed, smoothiy operating 
six-cylinder power plants Crank 
shaft counterweights, torsion bal- 
ancers, high compression heads. bet- 
ter manifolding. better carburetors, 
high pressure lubricating systems. oil 
purolators, air cleaners. mechanical- 


e 









ly controlled gasoline flow. crank 
case ventilation, thermostats in the 
water circulation, better fans and 
fan belts, larger radiators. more 
cooling capac rubber engine sup- 


e.ectrit ignition automatic 


ports 





advance. self-starters and soon were 
virtually unknown in motor trucks 
three years ago. It is true that, in 
isolated cases ome manufacturers 
had one or more of these improve- 
ments at that time. but when we 
look back into the models of 
and 1926. we realize that tl 
provements made in truck 
during the last three vears at 
numerous and revolutionar; 
the combined change made during 
the fifteen preceding vears 
4 Chassis Changes 
Improvements have been made 
also in other chassis units, and in 
every detail the 1930 product is 


better and more reliable than earlier 
designs, for clutches. transmissions 
universal joints and propeller shafts, 
steering-gears, trames, front and 
rear axles, demountable wheels, and 
rims having been improved in de- 
sign, making chronic failures in 
service a rare exception under nor- 
wal usage. 


Better steels and materials are 
being produced and greater re- 


sponsibility for satisfactory perform- 
ance of the vehicle is being placed 
on the designing engineers. The 
large selection of alloy metals of 
higher tensile strength and longer 
life gives a wider range of activity 





to the engineer in designing more 
durable vehicles 

The present tendency of adopting 
balloon tires on motor trucks, fol- 
lowing the almost sudden change 


from solid tires to pneumatics, 1S 


bringing about revolutionary changes | 


in the design, as well as operating 
methods of truck chassis. When 
pneumatic tires were first used on 
motor trucks, their application was 
confined to extreme operating con- 


ditions where solid tires would not 
perform, especially for use in the 
oil fields Pneumatic tires on a 


motor truck were considered an ex- 


pensive luxury in those days. The 
chassis were primarily designed fot 
solid tires, and extremely heavy 


weight in a chassis was supposed to 
indicate strength and long life 
With these slow-moving vehicles. a 
few thousand pounds excess weight 
would not really seriously interfere 
with the economical operation of the 
vehicle 

The general 
pneumatic tire 
problem, 


of the 
different 
or over- 


adaptation 
presents a 
as excess weight 
loading of a pneumatic tire more 
directly affects the tire cost per 
mile than does the overloading of a 
lid tire. If also a well-known 
fact that the actual carrying Cca- 
pacity per pound of dead weight is 
greatly increased where pneumatic 


is 


tires are used without endangering 
the life of the vehicle. This is all 
brought about bv the reduction in 


vibratory in the load carrv- 
ing members of the chassis and the 
lowering of crystallization. due to 
the better cushioning provided for 
in the penumatic tires 
However, the life of 
tire can be charted. 
cating that. as the percentage of 
overload is increased, the mileage 
life of the tire is decreased. The 
former method of giving a chassis a 
nominal pay load capacitv rating is 
not adequate nor practical to fit ve- 
hicles built to carry heavier loads 
at faster speeds on high pressure 
pneumatic or balloon tires Re- 
gardiess of what has been accom- 
plished by the designing engineers 
in building vehicles to meet present 
requirements. the one important 
question has not yet been solved by 
our industry; namely, WHAT CON- 
STITUTES AN OVERLOAD? 


stresses 


a penumatic 


curves indi- 


At the Toronto convention. Mr. 
Ingersoll of the Federal Motor 
Truck Company illustrated this 
problem and the difficulties to be 
met in the designing. selling and 
operating of motor trucks by stat- 
ing :- 


“The engineer designs a truck to 
carry one ton, the saiesman sells it 
as a two-ton truck and the oper- 
ator loads it with three tons.” 

The customary method of rating 
a motor truck by net pay load ca- 
pacity and the large variety of 
actual chassis weights. together with 
the indefinite and uncontrollable 
range of body weights. has been 
responsible for the chaotic condi- 
tion existing at present Figures 
taken from the Commercial Car 
Journal, and presented in Table 1, 
illustrate the reasons why the carry- 
ing capacity of motor trucks is fre- 
quently misunderstood These 
figures present minimum and maxi- 
mum chassis weights in the various 
pay load capacity ranges for chassis 
with four wheels and with drive 
through rear wheels only 


the 


> 


AUTOMOTIVE DAILY NEWS, THURSDAY, JANUARY 23, 193 





Tells S. A. E. of Trend 


which can be universally applied 
as an answer to the paramount 
question, “When is a truck over- 


loaded ?” 

No other branch of the transpor- 
tation business has tolerated the 
evil of overloading. Passenger cars 
are built to carry from two to seven 


passengers, and the body design 
does not lend itself to excessive 
overloading. In railroading it is a 


well-known rule that a railroad car 
will not be accepted for transit if 
loaded beyond its maximum capac- 
ity. as stenciled on the side of the 
al The maximum tennage of 
steamships has to be registered witn 
the government, and a boat loaded 
that capacity is not permil- 
leave a port It is in motor 
trucks, and in motor coaches occa- 
sionally, that we so constantly have 
to contend with the evil of over- 
loading 
After 


beyond 
ted to 


many years of abuse, it 
seems that the motor truck indus- 
try has finally located a yardstick 
which permits the designing engi- 
neer, the manufacturer and the op- 
erator of motor trucks to determine 
the most economical carrying capa- 
city rating of a truck chassis. This 
formula or yardstick is named the 
STRAIGHT RATING. This method 
of measuring the carrying 
of a motor truck has been tried out 
bv several manufacturers 
speaking from actual 
working the straight 
I can definitely state that it is a 
step in advance in curing the evil 
of abnormal overloading. Using this 
yardstick of straight rating is a 
simple matter of elementary arith- 
metic. The straight rating of a 
truck chassis starts with the design- 
ing engineer in laying out a co-ordi- 
nated chassis design capable of per- 
forming for 100,000 miles or mor: 
under a given predetermined gross 
weight The designing engineer 
knows the carrying capacity of front 
and rear axles, not only from lab- 
oratory tests but from past perform- 
ance in actual service. Adding the 
carrying capacity of the front axle 
to the carrying capacity of the rear 
axle gives the total gross weight for 
the contemplated design of vehicle 
of a certain carrying capacity 
Frames, springs and power plant re- 
quirements are figured out to pro- 
vide ample factors of safety, based 
on the ultimate carrying capacity 
of the two axles. 

Tire manufacturers 
lished maximum load figures on 
tires and it is a simple matter to 
select tires of the correct carryin 
capacity for each vehicle Or 
chassis design may be given several 
gross ratings by using smaller tires 
than required for the maximum 
total gross weight. which, however. 
does not change the actual carrying 
capacity of the chassis. In som 
cases operators insist on usin2 
smaller tires than are recommended 
by the manufacturer. and when 
that happens the straight rating 
policy is compelling the salesman *t 
warn the buyer that he is takin 


experience in 
rating policy, 


have estab- 


risk in abnormal cost per tire mile, 
The maximum gross rating of the 
chassis itself does not change un 
less other load carrving members. 
such as springs, are changed from 
the original engineering specifica- 
tions 


Table 1—Minimum and Maximum Chassis Weights Under Various 
Pad Load Capacity Ranges 
Chassis Weight 





Pay Load Minimum, Lb 
Tons 
ti, . 1 691 
‘ 1,760 
l 2 400 
1% 2,659 
L’, 2,370 
1% $090 
2 3,350 
2'% 4,509 
$ 4.155 
tM »,775 
- », 100 
4 3298 
> 6.673 
B ymiparimg the chassis elz 
aS given in this chart, it is imme 
d ely apparent that buyers of mo 
or rucks, in selecting a truck ) 
a certal arrying capacity, hav 
1 wide range of selection in ti 
varieties of actual bare chassis 
weights It is also apparent thai 
with the wide range of bare chassis 
weights certain vehicles are under- 
rated, while others are overrated 
for normal service and operating 


conditions 

State laws on maximum vehicle 
weights and maximum weights per 
wheel or per axle, together with the 
economic need of reducing the cost 
of operations, are forcing the de- 
signing engineers to strive for a 
reduction in dead weight without 
endangering the load carrying abil- 
ity or the life of the truck itself. 

Body weights, driver’s control anu 
operating conditions make it virtual- 
ly impossible to produce a formuta 


Maximum, Lb Variation, Lb 
2.290 599 
2.694 34 
4,100 1,700 
3.774 1,124 
> 300 2,930 
4.032 1,032 
6,209 2.859 
7.500 3,290 
8,089 3,925 
10.290 4,415 
10,175 9,075 
$900 2,692 
11.800 >, 127 
The vehicle is tested out with a 
‘onsiderable overload in excess ol 
the maximuin gross figures set tor 
the chassis, these tests being car- 
ried out for 50,000 miles or more, to 
prove that every unit has a sufifl- 
cient factor of safety to take care 
of the unavoidable or seasonal over- 
load whicn the truck may have to 
carry in certain lines of service. It 
is a mistake to assume that an 
ovetload, over and above the max- 
imum gross straight rating weight 


figure, will cause a chassis to col- 
lapse. The straight rating does not 
alter or change the carrying ability 
of the chassis or its resistance to 
abuse, bul it definitely provides a 
yardstick for the engineer to 
measure all safety factors when de- 
signing the chassis, for the manu- 
facturer in selecting the proper tire 
equipment and for establishing a 
safe capacity rating for the sales- 
man in recommending the _ right 
size of chassis to meet certain oper- 


capacity | 


and, | 





Truck, 


above all, for 
most 
par- 


ating conditions. and 
the @perator in selecting the 
economical unit to meet his 
ticular needs 

STRAIGHT RATING FORMULA 


Pounds 
DEOED SEEMED vcnceeunseeses 3,000 
Rear axle 5606068 7,000 


Total gross eccccccse. + 1OOCO 


Chassis weight ........... 4,200 
Cab, body, special equip- 

ment and pay load 5,800 

A motor truck, which is designed 
and built to be sold under the 
straight rating policy. is a co-ordi- 
nated and well-balanced unit, built 
from the tires up to give good serv- 


ice under a predetermined maximum 
gross weight, not underrated nor 
»verrated, but rated to give the best 
results in the hands of the user 
The straight rating nothing 
new, for in transportation by rail 
and water it has been used success- 
fully for many years, so why not 
motor trucks? 
_ It will be noted that actual 
oad is not given in 
actual pay load can 
only after weights on 
special equipment have been 
nitely established. Due to 
| Variation of body weights 
various Industries, it can be clearly 
seen that actual pay load capacity 
depends on the weight of body. cab 
and equipment It is not unusual 
to find variations of 1.000 to 3.000 
pounds between the weights of vari- 
ous types of bodies suitable for 
mounting on the same chassis. and 
in some cases it has been known 
that excessive body weight alone 
constituted an overload for a cer- 
tain chassis without having a pound 
of pay load in the body The 
Straight rating has made consider- 
able progress during the last year, 
and with a better understanding of 
its application it will only be a ques- 
tion of time when the problem of 
overloading motor trucks will be 
solved, with good results to the en- 
tire industry 
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Standardization of Load Spaces 


For many years manufactur@rs 
and operators of motor trucks have 
felt the need of standardization in 


sizes, wheel bases and body load 
Spaces. As far back as 1920 the 
Society of Automotive Engineers 


took action on this matter and ap- 
pointed a committee to investigate 


the possibilities of setting up 
recommended standard dimensions 
for motor truck bodies. This com- 


mittee devoted considerable time to 
this important subject. but. due to 
the fact that the members were 
mostly chief engineers from the va- 
rious truck companies, each one 
having his own ideas about what 
the standard dimensions should be, 
no agreement could be reached. The 
report of the committee is still in 
the archives of the society, and it 
reveals that the committee was 
working along the lines of stand- 
ardization of wheel base dimensions 
and over-all body lengths 

Due to the great variance in 
trent axle location and the large 
number of over-all body lengths 
we can easily understand whv t 
committee could not reach any 
satisfactory agreement Since 1921 
no serious effort has been made bv 
the society or any other organiza- 
tion to arrive at a closer standard- 
ization in any one of the important 
fundamental dimensions of motor 
trucks. Because of lack of uni- 
{orm recommended ovractice. deter- 
mining wheel base and load snace 
dimensions was le entirely the 
individual desionine eng who 
were again influenced le- 
mands made upon them 
to year by the sales 

increase wheel base dimension 
Oo be able to mount a body six 
inches or one foot longer than thei) 
‘om petitors Frankly, motor 
truck industry has been floundering. 
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in so far as uniform dimensions of 
the product are concerned 

In a recent interview one of e 
prominent tank manufacturer cit- 
ed an instance where he built a 
tank for one of the large oil com- 
panie fOr mounting on a certain 
truck chassis, shipped the tank to 
the West Coast and upon its ar- 
rival found that this truck manu- 
facturer had changed the  loaa- 
space dimensions from the cab to 


the center line of rear axle by seven 
inches, although the chassis still 
had the same model designation, 
thus preventing the proper mount- 
ing of the tank on this chassis 
without costly alterations. This 
tank manufacturer had used the 
body builder’s prints from his files 
on that particular model and was 
not aware that body load-space di- 
mensions had recently been al- 
tered. 


Standardized Load Space Will Per- 
mit Quantity Bedy Production 
Body manufacturers throughout 


Bus Sizes 


the country are anxious to secure 
a greater standardization of the 
most important dimension involved 

namely, the distance from the cab 
to the center line of the rear axle. 
If this dimension could be stand- 
ardized between the various makes, 
the business of the body builders 
could be greatly increased, as cer- 
tain size bodies that would be ap- 
plicable to any make of truck couid 
be built up for stock in large quan- 
tities. At the present time, this is 
impossible, as no one truck manu- 
facturer, with the exception of Ford 
and Chevrolet, has a sufficient vol- 
ume on any one model in any one 
part of the country to warrant any 
body builder attempting to build up 


any one type of body meeting voca- 
tional requirements For instance, 
if any body manufacturer should 


attempt to build a department store 


body with a load space of nine feet 
in length, sixty inches wide and 
sixty inches high, the most suitable 
dimensions for department store 
Is¢ he vould be forced to 
design this body for one par- 
ticular mnake of truck only 
if he should desire to mount 
this body cn another make of truck, 
he would find that the wheel-hous- 
ing location would have to be 
changed The result of this lack 
of standardization forces the body 
manufacturer to confine his large- 
quantity production facilities to 
Ford and Chevrolet only Bodies 
for other makes of trucks must be 
built on special order, unless load 
space from the cab to the center 
line of the rear axle happens to 
coincide with Ford and Chevrolet 


dimensions 


From the operators’ standpoint, 
this lack of uniformity in load- 
space dimensions also presents a 
very serious problem. For a truck 
body to outlast two or three truck 
chassis, as in the case with special 
designed bodies or tank installa- 
tions. is not unusual. In changing 
the body from the old chassis to a 
new one, the operator may find that 
the wheelhousing does not fit. and 
the load distribution may be entirety 
wrong. This not only happens if 
another make of chassis is used, but 
actually an operator may purchase 
the same make of truck of the same 
wheel base as the old chassis and 
find that. due to dimensions being 
changed in the location of cowland 


the length of cab, the load space 
may vary considerably from the 
dimensions of the old chassis 

What has been said about body 


manufacturers’ and operators’ prob- 
ems is actually of greater impor- 
tance to the truck manufacturers. 
For a manutacturer to have several 
models in different capacities, 
taking the same length of body, has 
been a common occurrence; yet, a 
duplication of inventory was neces- 
sary. due to the chassis’ dimensions 
being different. A nine-foot body 
built for a one-ton truck could not 
be mounted on a one and a half-ton 
chassis, due to a difference’ in 
frame width and also in the dimen- 
sions from the cah the center 
line of the rear axle. The situation 


tT 


has become so serious that certain 
industries have set up their own 
standards and are demanding of 
the truck manufacturer that the 
product be modified to meet their 
own particular dimensions. This 
has been brought about bv the lack 


of interes: on the part of the manu- 
facturers and the society. who have 
bo.h failed until now to set up any 


recommenaed standard practice tor 
motor truck body load-space dimen- 


sions Menufacturers of motor 
trucks today are forced to make 
snecuiications on wheel base dimen- 
sions to meet the requirements of 
certain industries. due to the fact 
that the manufacturer’s standard 


dimensions 
Unless som 
to correct this 
readily visualize 
the industry 
the future 


are not acceptable. 
radical steps are taken 
situation vou can 
the difficulties that 
may have face in 
If t major industries 
should take more energetic action 
in writing their own specifications, 
the manufacturing of motor 
will soon degenerate into a 
snov propcsition namely 
special wheel bases to meet the 
standards as set up by the trans- 
portation men of the various indus- 
tries 

(Note—The balance of this paper 
a detailed discussion of truck 
dimensions. tax requirements and 
loading rec ulations.—Ed.) 


UTICA DEALER ELECTS 


Utica, N. Y., Jan. 22.—The fol- 
lowing officers have been elected by 


to 


he 





trucks 
inb- 
building 


1S 


the Utica Motor Car Company to 
serve for the coming year: Presi- 
dent, Francis P. Miller: vice-presi- 


dents, Gordon L. Potter and Henry 
S. Miller; secretary and treasurer, 
Joseph M. Weisenbach; assistant 
secretary and treasurer, M. A. Reb- 
erts. Directors: officers and Harvey 
Ferris and William T. Cantwell. 
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“get the job” as the 
family second car 


The rich possibilities that lie in selling a second of gas and oil plus tires will average less than 34 of 
car to every American family which needs one a centa mile. And it will cost less than $450. 
are well known to every automotive dealer. Yet The car‘to capture this market must be smart, 
a, this big potential market has remained practically fast, and reliable. The keynote of the American 
untouched. It is this market, where trade-ins are Austin body design will be smartness. The car will 
few and far between. that the American Austin do fifty or over in high, and will do up to forty in 
offers you. second. Its mechanical design will be that of the in- 
The car to capture this market must be both ternationally famous car that has won scores of cups 
inexpensive to buy and inexpensive to run. The and medals the world over—but every part of the 
American Austin will run for a year, or 10,000 American Austin will be made by American work- 
miles, on $56 worth of gas and oil. The total cost men in American factories, and financed by Ameri- 


can capital. 

















See this car at the Hotel Sherman during the 


PRE-SHOWING F O R THE TRADE Chicago Automobile Show. Realize its possibilities 


in relation to the 1930 sales situation. Judge for 
yourself the important position it will hold in the 


HOTEL SHERMAN, CHICAGO SHOW*WEEK sales fyures of the coming year. 


AMERICAN AUSTIN CAR CO., INC., 7300 WOODWAKD AVE, DETROIT, MICH, 
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